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This article introduces the prevalence of online purchases among households
with different characteristics in Hong Kong based on the findings of the
2019/20 Household Expenditure Survey conducted by the Census and
Statistics Department from October 2019 to September 2020. The
expenditure pattern of relevant households for online purchases of different
types of commodities/services is also presented.
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Enquiries on this article may be directed to the Price Statistics Branch, Census and
Statistics Department
(Tel. : (852) 3903 7381; E-mail : hes@censtatd.gov.hk).
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1. Introduction

1.1 With the advancement of information
technology, online purchases have been increasingly
popular in Hong Kong. This article introduces the
prevalence of online purchases among households
with different characteristics in Hong Kong based on
the findings of the 2019/20 Household Expenditure
Survey (HES) conducted by the Census and Statistics
Department (C&SD) from October 2019 to
September 2020. The expenditure pattern of
relevant households for online purchases of different
types of commodities/services is also presented.

1.2 The HES collects information on the
expenditure of households on various types of
commodities/services in Hong Kong, which is useful
for analysing the expenditure pattern of different
types of households, including those of online
purchases.

1.3 Similar to the last round of the HES conducted
in 2014/15, the 2019/20 HES covered all land-based
domestic households in Hong Kong except
households receiving Comprehensive Social Security
Assistance'.

2. Online purchases covered in the
2019/20 HES

2.1 In view of the increasing prevalence of online
purchases, C&SD has suitably enhanced the
questionnaire for the 2019/20 HES such that more
comprehensive information on online purchases could
be collected from the sampled households. Online
purchases from local and non-local websites are both
covered as long as the goods are delivered to and the
services are provided in Hong Kong.

1 Households receiving Comprehensive Social Security Assistance
(CSSA) were covered in a special survey conducted along with the
HES.
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2.2 Online purchases refer to the purchases of
commodities and services through computer networks
specially operated for the purpose of receiving or
placing of orders, while the payment and the ultimate
delivery of goods and services do not have to be
conducted online. Orders made by manually typed
emails, telephone calls, facsimiles or messages
through social media are not regarded as online
purchases.

3. Prevalence of online purchases

3.1 In 2019/20, among the 2.4 million domestic
households covered in the survey, about 1.4 million
or 60% had made online purchases. This indicated
that online purchases were common for households in

WY - LR, - 48 EREYITEARBER R ES Hong Kong. (Table 1)
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Table 1 Number of households by whether with expenditure on online purchases in
2019/20
fEF8E B4

No. of households %
AN YIRS 1 439 000 60
With expenditure on online purchases
RAEYE YGRS 956 000 40
Without expenditure on online purchases
BB 2395 000 100
Overall
32 ERBEESON  BEEMARERED 3.2 Analysed by type of housing, households living
[ ER S el T P Y TR NS ER in private housing were more likely to make online
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purchases, wheresas households living in public
housing were less likely to do so. The proportions
of households which had made online purchases were
52%, 58% and 64% for those residing in public
housing, subsidised housing and private housing
respectively. (Table 2)
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Table 2 Number of households by type of housing and whether with expenditure on
online purchases in 2019/20
A LEYRX REE L REYIRRST
With expenditure on Without expenditure on
online purchases online purchases
ELBI ELBI

EEER {f£F58;H Proportion® {58 H Proportion®
Type of housing No. of households (%) No. of households (%)
NERZE 334 000 52 302 000 48
Public housing
BERE 216 000 58 156 000 4
Subsidised housing
N 889 000 64 499 000 36
Private housing
AR 1439 000 60 956 000 40
All households
R (D) A EOL AN LY PASHBRAERI T A  F 0 Notes : (1) Refer to the percentage of households which had made or not

Btk .
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made online purchases among all households in the
respective groups.

Figures may not add up to total due to rounding.

33 On the other hand, the proportion of
households which had made online purchases tended
to increase with the level of total monthly household
expenditure. While only 39% of households in the
lowest quartile expenditure group had made online

= E R = U Ay B S 4R B A B g s b purchases, the proportion increased progressively to

AIZE 53% » 68% » LLK 80% o (#£3) 53%, 68% and 80% for those in the second, the third
and the highest quartile expenditure groups
respectively. (Table 3)
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34 As far as age is concerned, it is generally
believed that younger generations favour online
purchases more. = While the survey results did
support this belief generally, there were 29% of
elderly households (i.e. those with all members aged
65 and over) having made online purchases. The
corresponding rate for households with member(s)
aged 15-44 was much higher at 68%. (Table 4)
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Table 3 Number of households by quartile expenditure group and whether with
expenditure on online purchases in 2019/20
H4 LB REE BB
With expenditure on Without expenditure on
online purchases online purchases
LB LB

V53 BASZ 4H 5 fEE%(E Proportion® fE58E Proportion®
Quartile expenditure group® No. of households (%) No. of households (%)
BRI iz 231000 39 368 000 61
The lowest 25%
55— {Erusfir 320 000 53 279 000 47
The second 25%
=AY 53 fir 408 000 68 190 000 32
The third 25%
4= g ivA 479 000 80 119 000 20
The highest 25%
FrERER 1439 000 60 956 000 40
All households
HFE (1) QIR S/KYE - B{EE e E5 Bl - FiK Notes : (1) These are the four groups of households that have been

FlERRY 25%FEFEE—4H  FEEH 25%EFESE
T4 BEPLEHE -
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ER
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equally divided based on expenditure level — the group of
25% of households having the lowest expenditure levels; the
group of the next 25%; etc

(2) Refer to the percentage of households which had made or not
made online purchases among all households in the
respective groups.

Figures may not add up to total due to rounding.
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Table 4 Number of households by selected age group of household members and
whether with expenditure on online purchases in 2019/20
B LREYIR RHH L REYIRR L
With expenditure on Without expenditure on
online purchases online purchases
EEBI EEBI

R R B FEAE R {EF%HE Proportion® {EF®HE Proportion®
Age group of household members No. of households (%) No. of households (%)
FrE R B Ry 65 kb P b 77 000 29 188 000 71
All members aged 65 and over
H 15-44 FRk & 1 067 000 68 495 000 32
With member(s) aged 15-44
HAthfEF 294 000 52 273 000 48
Other households
FrEER 1439 000 60 956 000 40
All households
R () IEABCL AR RO E RS R FTE P Notes : (1) Refer to the percentage of households which had made or not
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FAS

made online purchases among all households in the
respective groups.

Figures may not add up to total due to rounding.
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Table 5
expenditure in 2019/20

4. Expenditure pattern for online
purchases of different types of
commodities/services

4.1 The 1.4 million households which had made

online purchases on average spent $1,668 per month
on online shopping, accounting for 7.8% of their
average monthly expenditure of $21,377 on various

goods and services’.

About one-third of these

households spent less than $250 per month on online

purchases

while 22% spent $2,000 or more.

(Table 5)

201920 £ A @ LR &I E S LEYF SRR E

Number of households with expenditure on online purchases by monthly online

SHEEYHX (&) EF%E Btk
Monthly expenditure on online purchases (HK$) No. of households %
<100M 189 000 13
100 - <250 289 000 20
250 - <500 242 000 17
500 - <1,000 202 000 14
1,000 - <2,000 195 000 14
=2,000 320 000 22
L 1439 000 100
Overall

R (D) NEECEN LSS - Notes : (1) Excluding households which had not made online purchases.
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2 FNEIEER R AHRER S -
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4.

Figures may not add up to total due to rounding.

2 Table 6 presents the numbers and proportions

of households with online purchases on different
commodity/service types and the average amount
spent online per month.

2

FA6

Excluding housing and related expenses.
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Table 6 Number of households with expenditure on online purchases and their
average monthly online expenditure by type of commodity/service in 2019/20

B - E AR SR
BHIER
Households with online purchases of MHEE RO E R 48 RS

the respective type of  Average monthly online expenditure

commodity/service of the respective households®
EEBI®

PR R £F%H Proportion®
Type of commodity/service No. of households (%) $
BT 889 000 37 525
Meals ordering
By - SR EIRES R AR ETEETHR 393 000 16 205
%
Digital media, online services and
online ordering of services
JAT B T EE) 353 000 15 1,835
Travel and leisure activities
BaHE - M AR 234000 10 1,213
axfH
Electronic appliances, audio-visual
equipment and information and
communication equipment
K 217 000 9 1,144
Clothing and footwear
LG 167 000 7 1,295
Foodstuffs and beverages
B A R A A GERE 164 000 7 1,030
Health and personal care products
HE KRB 127 000 5 962
Furniture and household goods
PN R 105 000 4 1,052
Accessories and personal effects
A ~ BrA s Ao 56 000 2 651
Newspapers, toys and hobbies
oAl 52 000 2 367
Others
) 1 439 000 60 1,668

All online purchases

R (1) fEEEMA LI E AR e RS E Notes : (1) Refer to the percentage of households which had made

(B4R SN A P E S - online  purchases of the respective type of
commodity/service among all households covered in the
survey.

Q) F5E 4 S HEEEN e SR E R (2) Refer to households with online purchases of the respective
=D type of commodity/service.
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4.3 With the growing prevalence of online food
ordering platforms, 37% of the households indicated
that they had expenditure on online “Meals ordering”,
making it the most commonly purchased online
category among all types of commodities/services.
This was followed by “Digital media, online services
and online ordering of services” (16%) and “Travel
and leisure activities” (15%). (Table 6)

4.4  Among various types of commodities/services,
the average monthly expenditure on online purchases
made by the respective households was the highest for
“Travel and leisure activities” ($1,835), which
included the expenditure on cross-boundary transport
fares and package tours. (Table 6)

5. Further reference

5.1 Apart from the results of the 2019/20 HES,
users may refer to the following for more information
on online sales and purchases in Hong Kong : (a)
online sales statistics of Hong Kong’s retail sector
from the Monthly Survey of Retail Sales; (b) results
of the Thematic Household Survey on Information
Technology Usage and Penetration.
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