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The cultural and creative industries (CCI) are among the most dynamic
economic sectors in Hong Kong, contributing to both economic growth and
job creation. CCI comprise a set of knowledge-based activities that deploy
creativity and intellectual capital as primary inputs and deliver goods and
services with cultural, artistic and creative contents. This article provides
the statistics of CCI in Hong Kong for 2017 to 2020.
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The Cultural and Creative Industries in Hong Kong
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1. Introduction

1.1  The cultural and creative industries (CCI) are
among the most dynamic economic sectors in Hong
Kong, contributing to both economic growth and job
creation. CCI comprise a set of knowledge-based
activities that deploy creativity and intellectual
capital as primary inputs and deliver goods and
services with cultural, artistic and creative contents.

1.2 This article provides the statistics of CCI and
trade in selected cultural and creative goods and
services in Hong Kong for 2017 to 2020.

2.  Concept and definition

2.1 In the international community, the subject of
CCI emerged in the late 1990s. Its concept and
definition are still evolving. The terms “cultural and
creative industries”, “creative industries”, “cultural
industries” and “copyright industries” are used by
different international organisations and countries/

territories to describe CCI.

2.2 The coverage and classification of CCI in
Hong Kong are drawn up with reference to
international statistical guidelines promulgated by the
United Nations, with appropriate adaptation to cater
for the economic situation in Hong Kong.
Specifically, CCI in Hong Kong comprise 11
component domains as follows:

e art, antiques and crafts;

e cultural education and library, archive and
museum services;

performing arts;
film, video and music;
television and radio;

publishing;

software, computer games and interactive
media;
e design;
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e architecture;
e advertising; and

® amusement services

2.3 The Census and Statistics Department (C&SD)
conducted a review of the coverage of CCI in Hong
Kong in 2021. Making reference to international
practices, the coverages of four component domains
of CCI (including art, antiques and crafts; film, video
and music; publishing; and software, computer games
and interactive media) have been expanded from the
reference year of 2019. Relevant figures of these
component domains for 2017 and 2018 have also
been revised accordingly. Thus, the figures from
2017 onwards are not strictly comparable with those
of earlier years. The changes in coverages of these
four component domains are presented in paragraphs
4.3,4.10, 4.14 and 4.17 respectively.

2.4 To measure the economic contribution of CCI,
the internationally recommended “value chain”
approach is adopted. @ The coverage of each
component domain is mapped to relevant industries
as classified under the Hong Kong Standard
Industrial Classification (HSIC) Version 2.0 for
delineating the specific economic activities involved
in the processes of content creation, production and
distribution of the cultural and creative goods and
services concerned in the value chain.

2.5 For instance, the domain of film, video and
music covers a wide range of activities along the
value chain including the production of motion
pictures; motion picture film editing, processing,
special effects and animation; reproduction and
distribution of motion picture films; cinema
operation; production and reproduction of video
discs; wholesale, retail, import and export trading of
video recordings; renting of video discs; etc. Thus,
each component domain of CCI comprises economic
activities straddling different industries under HSIC.

2.6 Primarily, CCI cover mainly the private sector
economic activities in the component domains. For
instance, the component domain of cultural education
and library, archive and museum services does not
cover public libraries and museums under the
management of the Leisure and Cultural Services
Department as they are public services provided by
the Government.
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3. Measuring CCI and data sources

3.1 The economic contribution of CCI can be
measured in terms of the value added generated,
number of persons engaged and trade in relevant
goods and services.

3.2 Value added statistics for CCI are compiled
from data collected through the Annual Survey of
Economic Activities conducted by C&SD.

3.3 Employment statistics for CCI are based on
data on the number of persons engaged collected
through C&SD’s Quarterly Survey of Employment
and Vacancies. Persons engaged include full-time
and part-time salaried employees, as well as working
directors, proprietors, partners and family workers
without regular pay.

34 Trade in selected cultural and creative goods
covers antiques and crafts goods; visual arts and
design goods; audio-visual and interactive media
goods; performing arts and celebration goods; and
publishing goods (books and press). Statistics on
imports and exports of cultural and creative goods are
compiled based on merchandise trade statistics,
which cover movements of merchandise between
Hong Kong and her trading partners by land, air,
water and by post. Merchandise trade statistics are
compiled based on information contained in
import/export declarations.

3.5 Trade in selected cultural and creative services
covers advertising, market research and public
opinion polling services; architectural, engineering,
scientific and other technical services; computer
services; information services; audio-visual and
related services; other personal, cultural and
recreational services (relevant services other than
audio-visual services); research and development,
and services related to innovation activities; and
charges for the use of intellectual property rights
other than franchises and trademarks licensing fees.
Statistics on imports and exports of cultural and
creative services are mainly based on data collected
from the Annual Survey of Imports and Exports of
Services conducted by C&SD.
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4. Statistics of CCI  component
domains
Overall situation

4.1 In 2020, the value added of CCI was
$115.6 billion, representing a decrease of 10.7% from
2019. The contribution to GDP of Hong Kong was
4.5% in 2020. (Table 1)

4.2 In 2020, the employment in CCI was 228 600,
representing a decrease of 3.6% from 2019. The
contribution to the total employment of Hong Kong
was 6.2% in 2020. (Table 2)

Art, antiques and crafts

4.3 The domain of art, antiques and crafts covers
mainly the manufacture of jewellery and related
articles (including cutting and setting of precious
stones; engraving on precious metals; goldsmithing
and silversmithing); and the wholesale and retail of
jewellery and precious metal accessories, antiques,
and works of art and crafts. Based on the results of
the review conducted in 2021, the coverage of this
domain has been expanded to include import and
export trading of jewellery and precious metal
accessories, antiques, and works of art and crafts; and
art auctioning activities.

4.4 Hong Kong is renowned for its craftsmanship
in jewellery set with precious stones, with
contemporary and innovative designs. In 2020, the
value added of the art, antiques and crafts domain
was $14.7 billion, accounting for 12.7% of the total
value added of CCI. The employment in this
domain was 28 880, accounting for 12.6% of the total
employment in CCI. (Tables 1 and 2)

4.5 The art, antique and crafts domain consists of
manufacturing and distribution activities. Although
the demand for jewellery decreased in 2020 due to
the substantial decline in the number of visitors to
Hong Kong, distribution activities of art, antiques and
crafts still accounted for about 97% of the value
added of this domain in that year.
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Cultural education and library, archive and
museum services

4.6 The domain of cultural education and library,
archive and museum services includes instruction in
arts, drama, music, dance, painting, photography, etc.
in the private sector; general fine arts and performing
arts schools (except academic); as well as the
operation and management of libraries and archives,
museums and historical sites in the private sector.

47 In 2020, the value added of the cultural
education and library, archive and museum services
domain was $1.1 billion, accounting for 0.9% of the
total value added of CCI. The employment in this
domain was 11 980, accounting for 5.2% of the total
employment in CCI. (Tables 1 and 2)

Performing arts

4.8 The performing arts domain covers creative
and performing arts activities (e.g. orchestras, ballet
and concert show groups, stage designers, theatrical
producers, etc.); creative artists; musicians and
writers; as well as performing arts venue operation
(e.g. theatres for live performance) in the private
sector. It also includes agents for artists and models.

4.9 In 2020, the value added of performing arts
domain was $1.0 billion, accounting for 0.9% of the
total value added of CCI. In terms of employment,
this domain has all along been the smallest
component of CCI. The employment in this domain
in 2020 was 5 280, accounting for 2.3% of the total
employment in CCI. (Tables 1 and 2)

Film, video and music

4.10 The domain of film, video and music covers a
wide range of relevant activities, including motion
picture, video and television programme production
activities; sound recording and music publishing
activities; photographic activities; reproduction of
recorded media; manufacture of musical instruments;
as well as wholesale, retail and renting of music and
video recordings. Based on the results of the review
conducted in 2021, the coverage of this domain has
been expanded to include import and export trading
of music and video recordings.

FB6 Hong Kong Monthly Digest of Statistics June 2022

Census and Statistics Department, Hong Kong Special Administrative Region



4.11 F£ 2020 £ - B RERGAIT LRI
WEIOEE R 21 BT @ AU bE AR ESEYDY
JI[IRI=RIERE) 19% - BB E N B R
14970 A > A5301b R BTSSR AL 36 AN B
6.5% - (F1K2)

BHRES

4.12 B KEGFAEEERKEGH HE
o ERE R EN SRR @Jﬁﬂiﬁéﬁt&é%%f
i~ MR - AR

4.13 F£ 2020 £ - B KESFAIHPEINE
EF 60 (BT > (53Ut KA EREEIIEE
Y 5.2% ° S RIELEE NER 5690 A > {5
AL R AR EE S R N By 2.5% -
(F1k2)

52774

4.14 HFRSFEIFE S AR ~ WAt R FIHTE
Jil ~ HiRR > HESEAIEE > TRELRERET A ER AL
R HAE IR BSEE) - fR8E 2021 FHIMgETES
R B R ERECER ZaEERE
AT T 5 -

4.15 HTAE > PR FRAR B RS S S Y SO
FU 0 DU S i R A SR AR T 2R Y DB
RGN L ROEE E AL HEN R 5% 2
%&?"‘*  WE K FIFEILE FIEE) -

FER BB AR - B RE R L E
ﬁ:’%%i'%%ﬂ?ﬂ °

4.16 F£ 2020 £ > RS RIAYIEINE E
132 87T > AESUb R B E SR IN(EEAY
11.5% - 5 IHTRESE N B Ry 34340 A > 4l
AE K B E E AR N 15.0% -
(F£1k2)

EHEGETHT 202246 A
FRMITRE BUFSETE

4.11 In 2020, the value added of the film, video and
music domain was $2.1 billion, accounting for 1.9%
of the total value added of CCI. The employment in
this domain was 14 970, accounting for 6.5% of the
total employment in CCI. (Tables 1 and 2)

Television and radio

4.12 The domain of television and radio covers
television and radio programming and broadcasting
activities. The broadcasting can be performed using
different technologies, e.g. over-the-air, via satellite,
via a cable network or via the Internet.

4.13 1In 2020, the value added of the television and
radio domain was $6.0 billion, accounting for 5.2%
of the total value added of CCI. The employment in
this domain was 5 690, accounting for 2.5% of the
total employment in CCI. (Tables 1 and 2)

Publishing

4.14 The publishing domain covers printing,
publishing, and wholesale and retail of books,
newspapers and periodicals. It also covers news
agency and other information service activities.
Based on the results of the review conducted in 2021,
the coverage of this domain has been expanded to
include import and export trading of books,
newspapers and periodicals.

4.15 In recent years, due to keen competition,
especially in the business of newspapers and
magazines, and challenges arising from free
newspapers and information portals, many traditional
publishing activities have migrated from printed
platforms to digital platforms, contributing to web
and portal hosting activities. The latter activities are
covered under the software, computer games and
interactive media domain.

4.16 In 2020, the value added of the publishing
domain was $13.2 billion, accounting for 11.5% of
the total value added of CCI. The employment in
this domain was 34 340, accounting for 15.0% of the
total employment in CCI. (Tables 1 and 2)
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Software, computer games and interactive media

4.17 The domain of software, computer games and
interactive media covers publishing and distributive
trades of software and computer games; information
technology service activities (e.g. designing and
development of computer games, software, websites
and network systems); Internet and other
telecommunications activities; as well as web portals,
data processing, hosting and related activities.
Based on the results of the review conducted in 2021,
the coverage of this domain has been expanded to
include import and export trading of software and
computer games.

4.18 As the largest component of CCI (in terms of
both value added and employment), the software,
computer games and interactive media domain also
plays an important role in the digital economy of
Hong Kong. In 2020, the value added of the
software, computer games and interactive media
domain was $54.4 billion, accounting for 47.1% of
the total value added of CCI. The employment in
this domain was 64 980, accounting for 28.4% of the
total employment in CCI. (Tables 1 and 2)

4.19 The software, computer games and interactive
media domain has all along been a dominant
component among all CCI domains. Key members
of this domain are Internet services and development
of software and computer games, which together
accounted for around 84% of the value added of this
domain in 2020.

Design

420 The design domain covers a wide range of
specialised design activities including interior and
furniture design, multi-media, visual and graphic
design; fashion and accessories design (including
jewellery design); as well as industrial design.

421 Hong Kong is developing into a regional
design centre. Design is playing an important role
as a source of innovative content and a key driver of
enhancing economic value of products and business
competitiveness. In 2020, the value added of the
design domain was $4.0 billion, accounting for 3.4%
of the total value added of CCI. The employment in
this domain was 18 580, accounting for 8.1% of the
total employment in CCI. (Tables 1 and 2)
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Architecture

4.22 The architecture domain covers architectural
design services; town planning and urban design
activities; as well as combined and other
architectural, surveying and engineering services
(including landscape gardening design).

4.23 Local demand for architectural services
remains buoyant in recent years. Architectural firms
in Hong Kong are also actively engaged in various
residential and commercial development projects as
well as large-scale urban development and
infrastructure projects in the region, particularly in
the mainland of China.

4.24 1In 2020, the value added of the architecture
domain was $13.2 billion, accounting for 11.4% of
the total value added of CCI. The employment in
this domain was 16 670, accounting for 7.3% of the
total employment in CCI. (Tables 1 and 2)

Advertising

4.25 The advertising domain includes advertising
and market research; convention and trade show
organising services; as well as manufacture of
advertising displays.

426 In 2020, the value added of the advertising
domain was $5.8 billion, accounting for 5.0% of the
total value added of CCI. The employment in this
domain was 18 690, accounting for 8.2% of the total
employment in CCI. (Tables 1 and 2)

Amusement services

4.27 The amusement services domain, which
covers mainly activities of amusement parks and
theme parks as well as amusement game centres, is a
small component of CCI. In 2020, due to the
prolonged closure of large theme parks and
substantial decline in the number of visitors to Hong
Kong under the impact of COVID-19 pandemic, the
value added of this domain decreased significantly
from $2.3 billion in 2019 to less than $0.1 billion in
2020 (accounting for 0.1% of the total value added
of CCI). In 2020, the employment in this domain
was 8530, accounting for 3.7% of the total
employment in CCI. (Tables 1 and 2)
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BoniE LG R B S CTHEERRY 12.9% - 7
T8 ke BB B R B KEVEE AR 77 > A5
2020 438 E AL K BB E o O R RY
64.3% - H Ry 58 B ilr &oax st B b
(1205% )  FE &1 k& E & &
(12.3%)  HERTEGG (1.7%) 5 FIHR
S (FFERETD (12%) - (F3)

53 fE 2020 A o BEESUL AR IRSHIE
HHAEREE 230 (87T > £ 2019 FERVD 12.7% -
A TR Y R 75 i i A0S & B A 55 i L AR Y
4.4% o X5k 15 B 4H BT o7 B0 A5 2R A AR 75
(15 38 € S0k & Al & AR 7 B o 48 AH A
31.5%)  RyaTECEE KR FHET R E DAL
AIRIGREMEEFE (19.4%) ;5 B ~ Tt
FERATERMAERE (164%) © DU
& e ~ MR R HEAME R (154%) -
(%4)
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5. Trade in selected cultural and
creative goods and services in 2020

5.1 In 2020, total exports (comprising domestic
exports and re-exports) of selected cultural and
creative  goods amounted to $573.9 billion,
representing a slight increase of 0.5% compared with
2019. They accounted for 14.6% of Hong Kong’s
total exports of goods. The largest component was
audio-visual and interactive media goods, accounting
for 74.3% of overall value of total exports of selected
cultural and creative goods in 2020. This was
followed by performing arts and celebration goods
(11.3%); visual arts and design goods (11.3%);
antiques and crafts goods (1.6%); and publishing
goods (books and press) (1.4%). (Table 3)

5.2 In 2020, imports of selected cultural and
creative goods amounted to $549.0 billion,
representing a decrease of 7.2% compared with 2019.
They accounted for 12.9% of Hong Kong’s total
imports of goods. The largest component was
audio-visual and interactive media goods, accounting
for 64.3% of total imports of selected cultural and
creative goods in 2020. This was followed by visual
arts and design goods (20.5%); performing arts and
celebration goods (12.3%); antiques and crafts goods
(1.7%); and publishing goods (books and press)
(1.2%). (Table 3)

5.3 In 2020, total exports of selected cultural and
creative  services amounted to  $23.0 billion,
representing a decrease of 12.7% compared with
2019. They accounted for 4.4% of Hong Kong’s
total exports of services. Major service components
included computer services (accounting for 31.5% of
total exports of selected cultural and creative
services); charges for the use of intellectual property
rights other than franchises and trademarks licensing
fees (19.4%); advertising, market research and public
opinion polling services (16.4%); and architectural,
engineering, scientific and other technical services
(15.4%). (Table 4)
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5.4 In 2020, total imports of selected cultural and
creative  services amounted to $25.9 billion,
representing a decrease of 1.1% compared with 2019.
They accounted for 6.1% of Hong Kong’s total
imports of services. The largest component was
charges for the use of intellectual property rights
other than franchises and trademarks licensing fees,
accounting for 35.4% of total imports of selected
cultural and creative services. This was followed by
computer services (24.4%); advertising, market
research and public opinion polling services (13.4%);
and architectural, engineering, scientific and other
technical services (10.4%). (Table 4)
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Table 1 Value added of the cultural and creative industries

HETT (SAZEHRSN)

$ million, unless otherwise specified

2017 2018 2019 2020
BT EE R T EGHD 18,479 19,389 18,677 14,662
Art, antiques and crafts®)
AR K EEEE - AR ORI YRR s 1,479 1,580 1,499 1,060
Cultural education and library, archive and museum services
FEEBT 1,382 1,415 1,230 1,022
Performing arts
B PSRRI 40 3930 3347 3,005 2,14
Film, video and music()
ERHKES 6,396 6,560 5,678 6,001
Television and radio
HRRD 13,116 14,188 14,305 13,235
Publishing(®
#orE ~ BESHE K T E o 51,468 55,135 56,418 54,415
Software, computer games and interactive media()
Bia 4,306 4,523 4,845 3,964
Design
R 10,799 11,675 11,470 13,220
Architecture
B 9,138 9,777 9,940 5,764
Advertising
PALEAR TS 2,686 2,874 2,259 82
Amusement services
ALK ATERES 123,180 130,463 129,347 115,566
Cultural and creative industries
I DA AS AR ST B A A AE SR (B Y T 0 bR 4.8% 4.8% 4.7% 4.5%
% of Gross Domestic Product (GDP) at basic prices®
R A B 7 & 00 A 0 45 TE 48 R 5k 06 B 44 5 4 Notes :  Figures may not add up to the total due to rounding.
% o
(1) B 2019 F4e:HEERLE - BEAHE A A (1) Since the reference year of 2019, the coverages of these
SEFRE EAEHERE | T 2017 451 2018 £ERARE component domains have been expanded. Relevant figures
IR E A EEET - ’IE  SHERAIEE of these component domains for 2017 and 2018 have also
. N2 TR *\M been revised accordingly. Thus, the figures from 2017
A4 S
%gf 2(27 gﬁz%{éﬂ?"ﬁ#%{%xﬁb’ AR onwards are not strictly comparable with those of earlier
(BT ELBELLR: Sears.
2) EoLbEAREE 2022 £ 5 H 13 HAMAAA: (2) Calculation is based on GDP statistics released on 13 May
EAEE TR - 2022.
BRI - BUNSETR TR T O EEhi AR Source :  Annual Survey of Economic Activities conducted by the Census
and Statistics Department
FHGEIHT] 20226 H FBI2 Hong Kong Monthly Digest of Statistics June 2022
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Table 2

XAE K AR EEATRSE AR

Number of persons engaged in the cultural and creative industries

N CEAL Z ey 80

Number (rounded to the nearest ten)

2017 2018 2019 2020
Effgn R LB 32930 32700 31940 28 880
Art, antiques and crafts("
ALEE KEERE ~ RIS 12270 12270 12 660 11980
Cultural education and library, archive and museum services
BT 5380 5440 5460 5280
Performing arts
B K i g R 4s 15170 15 400 15410 14970
Film, video and music()
BANES 6 430 6230 6 120 5690
Television and radio
R 38770 37750 36 460 34340
Publishing(®
H ~ BRI T Eh A 60 740 62 580 64310 64 980
Software, computer games and interactive media"
B& 16 700 17 590 18 590 18 580
Design
R 16 130 16 130 16 480 16 670
Architecture
Ed 18 550 19370 19 500 18 690
Advertising
IREERR S 8330 9260 10 240 8530
Amusement services
YALRAIE R 231 420 234730 237 150 228 600
Cultural and creative industries
GEEE YN R IERae ne 6.1% 6.1% 6.2% 6.2%
% of total employment®
=S A &K VURE FLA > S TE AR S A B 4E A Notes :  Figures may not add up to the total due to rounding.
(1) H 2019 F4=1FERLE - el Ry (1) Since the reference year of 2019, the coverages of these
SHEAE A IER T 2017 4EFT 2018 4F component domains have been expanded. Relevant
B B IR O AR EMEET - At figures of these component domains for 2017 and 2018
IESTEERE 007 1M o e L e
BB AR P E B - of cartior yours
2) #EmkEANERELL (EEGETA T 2021 & (2) Total employment is based on the Composite Employment
8 HuE TSkt Eam S (h T T B - Estimates released in the August 2021 issue of the Hong
Kong Monthly Digest of Statistics.
BRIAE © BURS TR ETTHY TR0 R B 2 B E 4 st Source : Quarterly Survey of Employment and Vacancies conducted by
A | the Census and Statistics Department
EAGETHT 202246 A FBI13 Hong Kong Monthly Digest of Statistics ~June 2022
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Table3  Total exports and imports of selected cultural and creative goods
HETT (S5AHRIN)
$ million, unless otherwise specified
2017 2018 2019 2020
BELRAIEERNERHO
Total exports of selected cultural and creative goods
R T 12,066 11,899 10,929 9,457
Antiques and crafts goods
A Bl R st B 58,427 72,470 86,571 64,612
Visual arts and design goods
REE K B B AS E 379,791 441,617 393,146 426,673
Audio-visual and interactive media goods
e Bl K B 60,560 82,221 71,364 65,099
Performing arts and celebration goods
i (EFE T 9,918 9,799 9,327 8,103
Publishing goods (books and press)
BEERAIEE A B C4E 520,761 618,006 571,337 573,943
Overall value of total exports of selected cultural and creative
goods
1B RS AR E 3 LR 13.4% 14.9% 14.3% 14.6%
% of total exports of goods
BEERAIBRSEED
Imports of selected cultural and creative goods
i K T 12,659 12,115 13,221 9,084
Antiques and crafts goods
AT K ST E 122,954 130,305 145,307 112,626
Visual arts and design goods
THES R H B pe S 358,932 434,645 361,375 353,116
Audio-visual and interactive media goods
FE T R 59,586 83,753 64,366 67,572
Performing arts and celebration goods
HAR &S CGEEE T 7,505 7,996 7,271 6,610
Publishing goods (books and press)
BE R AIB & A i 4 561,635 668,814 591,540 549,007
Total imports of selected cultural and creative goods
B e 4R ARAY E o LR 12.9% 14.2% 13.4% 12.9%
% of total imports of goods
R B &EIURE H A o TEZE R A DA B4R S A Note : Figures may not add up to the total due to rounding.
E

BRI« BUS4ETIER i St

EAGETHT 202246 A
FRMITRE BUFSETE

Source : Merchandise trade statistics, Census and Statistics
Department
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Table4  Exports and imports of selected cultural and creative services

HETT (SRR

$ million, unless otherwise specified

2017 2018 2019 2020
BE LR A B IR
Exports of selected cultural and creative services
B ~ HGHSE R AR R A A RS 5,253 5,341 4,951 3,787
Advertising, market research and public opinion polling services
HEER ~ TR ~ IR R EA RIS 4,262 4,571 4,304 3,559
Architectural, engineering, scientific and other technical services
SRS 7,328 7,471 7,613 7,268
Computer services
Egilie 723 838 851 744
Information services
BTE KA Bk S 620 570 480 297
Audio-visual and related services
HAEA ~ SAE R LRSS 1,938 2,141 2,183 1,817
Other personal, cultural and recreational services
W9 e 8 LUK B AU S B H B A AR S 931 1,194 1,154 1,093
Research and development, and services related to innovation activities
e AL S PSS P AT P LS MY R E R (o P Y 4,674 4,790 4,851 4,477
Charges for the use of intellectual property rights other than franchises and
trademarks licensing fees
BE R Al R AR B I AR 25,729 26,916 26,387 23,042
Total exports of selected cultural and creative services
e Al s i LE RBRIAY T 43 EE 3.2% 3.0% 3.3% 4.4%
% of total exports of services
BE LR AIB IR A
Imports of selected cultural and creative services
s ~ HGHSE R A R R S A RS 4,244 4,283 3,923 3,471
Advertising, market research and public opinion polling services
SR~ TR ~ R R EA R TR % 2,521 2,531 2,650 2,689
Architectural, engineering, scientific and other technical services
GRS 5,081 5,143 5,056 6,322
Computer services
HaIRS 1,108 1,215 1,215 1,213
Information services
S AR 365 406 328 267
Audio-visual and related services
LA ~ ST R SRS 637 720 766 1,421
Other personal, cultural and recreational services
BT R S e AR BRI S B AH R RIS 1,610 2,253 1,496 1,321
Research and development, and services related to innovation activities
e AU S PR o P AT R 2 DL MY R HE (5 P 10,559 10,638 10,724 9,165
Charges for the use of intellectual property rights other than franchises and
trademarks licensing fees
B S KA RIS A A 26,125 27,189 26,158 25,875
Total imports of selected cultural and creative services
AR5 ASEERT o tE 4.3% 4.2% 4.1% 6.1%
% of total imports of services
R RS EEIURE A A » S TELERI R B AR B A 2 - Note : Figures may not add up to the total due to rounding.
BRRE - BUNSE R TR ARG AT Source : Annual Survey of Imports and Exports of Services

conducted by the Census and Statistics Department
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