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Introduction

l. The Monthly Survey of Retail Sales
(MRS) collects data for compiling retail sales
statistics primarily intended to measure the sales
receipts in respect of goods sold by local retail
establishments, for gauging the short-term
business performance of the local retail sector.

2. Local retail establishments with and
without physical shops are covered in MRS and
their sales, both through conventional shops and
online channels, are included in the retail sales
statistics.

3. The classification of retail establishments
follows the Hong Kong Standard Industrial
Classification (HSIC), which is used in various
economic surveys for classifying economic units
into different industry classes. To facilitate
analysis of the short-term business performance
of the local retail sector, the industry classes of
the retail sector have been grouped into 19 retail
outlet types in this report, taking into account
their importance in the retail sector.

4. Upon the implementation of the new
HSIC Version 2.0 by the Census and Statistics
Department in October 2008, the MRS has been
enhanced to adopt the new classification in
compiling the retail sales statistics. Starting
from the reference month of January 2009, all
the retail sales statistics are compiled based on
the HSIC Version 2.0.

General observations

5. According to the MRS, the value of total
retail sales in December 2022, provisionally
estimated at $33.7 billion, increased by 1.1%
compared with the same month in 2021. The
revised estimate of the value of total retail sales
in November 2022 decreased by 4.1% compared
with a year earlier.

6. Of the total retail sales value in
December 2022, online sales accounted for
12.0%. The value of online retail sales in that
month, provisionally estimated at $4.0 billion,
increased by 12.9% compared with the same
month in 2021. The revised estimate of online
retail sales in November 2022 increased by 9.4%
compared with a year earlier.
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7. After netting out the effect of price
changes over the same period, the provisional
estimate of the volume of total retail sales in
December 2022 decreased by 0.7% compared
with a year earlier. The revised estimate of the
volume of total retail sales in November 2022
decreased by 5.3% compared with a year earlier.

8. Analysed by broad type of retail outlet in
descending order of the provisional estimate of
the value of sales and comparing December
2022 with December 2021, the value of sales of
electrical goods and other consumer durable
goods, not elsewhere classified increased by
1.8%. This was followed by sales of other
consumer goods not elsewhere classified
(+4.0% in value); food, alcoholic drinks and
tobacco (+4.9%); medicines and cosmetics
(+8.3%); motor vehicles and parts (+7.4%);
footwear, allied products and other clothing
accessories (+7.2%); Chinese drugs and herbs
(+16.2%); and optical shops (+4.0%).

9. On the other hand, the value of sales of
commodities in supermarkets decreased by
0.3% in December 2022 over a year earlier. This
was followed by sales of jewellery, watches and
clocks, and valuable gifts (-3.0% in value);
wearing apparel (-0.9%); commodities in
department stores (-5.7%); fuels (-2.6%);
furniture and fixtures (-5.3%); and books,
newspapers, stationery and gifts (-3.4%).

10.  Based on the seasonally adjusted series,
the provisional estimate of the value of total
retail sales increased by 0.9% in the fourth
quarter of 2022 compared with the preceding
quarter, while the provisional estimate of the
volume of total retail sales increased by 1.2%.

11. For 2022 as a whole, the value of total
retail sales was provisionally estimated at $349.9
billion, decreased by 0.9% in value and 3.4% in
volume compared with 2021. The value of

online retail sales was provisionally estimated at
$34.6 billion, increased by 20.8% over 2021.
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12.  Analysed by broad type of retail outlet in
descending order of the provisional estimate of
the value of sales and comparing the whole year
of 2022 with the whole year of 2021, the value
of sales of commodities in department stores
decreased by 9.9%. This was followed by sales
of wearing apparel (-9.0% in value); furniture
and fixtures (-5.3%); footwear, allied products
and other clothing accessories (-9.3%); books,
newspapers, stationery and gifts (-2.4%); and
optical shops (-2.8%).

13. On the other hand, the value of sales of
commodities in supermarkets increased by 1.3%
in 2022 compared with 2021. This was followed
by sales of electrical goods and other consumer
durable goods not elsewhere classified (+2.1%
in value); other consumer goods not elsewhere
classified (+3.9%); jewellery, watches and
clocks, and valuable gifts (+0.3%); food,
alcoholic  drinks and tobacco (+0.1%);
medicines and cosmetics (+2.7%); motor
vehicles and parts (+1.9%); fuels (+1.7%); and
Chinese drugs and herbs (+3.3%).

14.  Table 1 presents the value index of retail
sales for all retail outlets and by type of retail
outlet from January to December 2022. The
value index is compiled with the average
monthly value index of retail sales from
October 2019 to September 2020 taken as 100.

15.  Table 2 presents the value of retail sales
for all retail outlets and by type of retail outlet
from January to December 2022.

16.  Table 3 presents the value of retail sales
in supermarkets by broad product category from
January to December 2022.

17.  Table 4 presents the value of retail sales
in department stores by broad product category
from January to December 2022.

18.  Table 5 presents the volume index of
retail sales for all retail outlets and by type of
retail outlet from January to December 2022.
The volume index is compiled with the average
monthly volume index of retail sales from
October 2019 to September 2020 taken as 100.
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19.  Table 6 shows the movement of the value
and volume of total retail sales in terms of the
year-on-year rate of change for a month
compared with the same month in the preceding
year based on the original series, and in terms of
the rate of change for a 3-month period
compared with the preceding 3-month period
based on the seasonally adjusted series.

20.  Table 7 presents the value of online retail
sales by selected type of retail outlet.

21.  Charts 1 and 2 depict, respectively, the
movements of the value and volume indices of
total retail sales from January 2017 to December
2022.
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#1:  202FIAZRARZERERIEIS NS ERNEEERR 2019510 22020529 HHIRRYFE A ER = 100)

Table 1: Value index of retail sales by type of retail outlet, January to December 2022 (Average monthly index from Oct 2019 to Sep 2020 = 100)

BERGER] 2022 2022
Type of retail outlet " 27 127 3 4 5 6 7 8 9 10 11 12% 1-12%*

FrEZEErgsER 121.2 90.3 105.7 85.3 108.0 104.2 99.2 101.4 102.2 100.7 114.5 105.6 120.5 104.4
All retail outlets (+4.0)| (-14.6) (-4.9)| (-13.8)] (+11.7) (-1.6) -1.3)|  (+4.1) (-02)| (+03)| (+4.0) (-4.1)| (+1.1) (-0.9)
B~ STREER S R S BB TN 122.3 103.8 113.0 79.7 93.2 92.0 88.4 80.4 95.4 96.5 95.1 86.7 103.9 94.8
Food, alcoholic drinks and tobacco (+6.6)| (-10.5) (-2.0) (-3.3) (+3.4) (+1.7) (+3.5) (+2.1) (+2.2) (-9.6) (+2.2) (+0.3) (+4.9) (+0.1)
(other than supermarkets)

PR BB NS 111.3 137.5 124.4 89.8 92.4 83.1 81.6 64.6 72.6 73.5 69.2 75.4 95.5 87.2

Fish, livestock and poultry, (-13.8)| (-10.2)| (-11.9) (-5.8) (-4.4) (-5.6) (-3.2) (-6.9) (-4.5) (-7.1) (-5.9) (-4.1) (-1.5) (-6.6)

fresh or frozen

BN 139.6 108.6 124.1 117.9 135.4 139.5 138.3 122.0 140.8 136.1 134.0 100.7 104.0 126.4

Fruits and vegetables, fresh (+22.2)| (+14.3)| (+18.6)| (+14.5) (+9.9) (+8.4) (+4.7) (+8.2)| (+11.5) (+4.9) (+4.2) (+6.4) (-2.3) (+8.8)

A ~ RERH ~ TSR R B 128.2 96.3 112.2 75.8 89.2 88.0 84.7 93.2 112.6 136.3 95.2 82.5 98.3 98.4

Bread, pastry, confectionery and (+22.2) (-9.1) (+6.4) (-8.1) (+1.5) (+1.4) (+4.3) (+5.0) (+3.6)| (-20.3) (-0.4) (-3.4) (+1.0) (-1.3)

biscuits

Hr RS EE S 140.7 79.7 110.2 69.6 96.7 103.9 93.9 82.1 105.1 84.3 126.2 106.7 122.8 101.0

Other food not elsewhere (+17.8)| (-15.6) (+3.1) (+1.6)| (+16.3) (+8.4)| (+12.4) (+2.5) (+2.6) (-0.1) (+8.2) (+3.6)| (+12.9) (+6.3)

classified

STRREER T R T 59.7 45.4 52.5 32.3 433 447 52.0 51.1 485 55.5 56.1 64.8 94.6 54.0

Alcoholic drinks and tobacco (F0.1)| (-37.4)] (-20.5)| (-25.6)| (-12.6) (-3.9) (-5.7)| (#36.2)| (+10.0)| (+2.1)| (+23.2)| (+16.6)| (+38.3) (+2.5)
HaE i 107.9 98.7 103.3 91.2 91.6 90.1 89.7 93.9 97.4 91.1 94.2 87.9 92.9 93.9
Supermarkets (+10.6)| (+5.8)| (+8.2)| (+2.6)| (+5.9) (-5.2) (-03)|  (+1.6) (-1.1) (-1.6) (27)|  (+0.1) (-0.3) (+1.3)
R 107.0 76.8 91.9 90.5 107.3 122.4 130.3 129.5 1259 126.0 121.6 109.0 108.0 112.9
Fuels (+16.5)| (-15.6)| (+0.6)| (-15.6)| (+0.6)| (+1.7)| (+7.5)| (+9.0)| (+7.2)| (+5.2)] (+5.2) (-1.9) (-2.6) (+1.7)

R ESEARNRE—H - Note : Please refer to the last page of this table.
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valuable gifts

F1:  2FIAZLAERTEREENBERNEEERE 201954105 22020629 H IR TS E F 8 = 100) @D
Table 1: Value index of retail sales by type of retail outlet, January to December 2022 (Average monthly index from Oct 2019 to Sep 2020 = 100) (Cont'd)
BREFGER 2022 2022
Type of retail outlet " o 1-2» 3 4 5 6 7 8 9 10 11 12* 1-12%

KY) ~ B A RS 131.8 70.2 101.0 65.2 112.8 121.5 105.2 117.8 92.7 83.4 99.2 98.2 138.0 103.0

Clothing, footwear and allied products (+6.2)| (-38.6)| (-15.2)| (-41.4) (+1.3) (-1.7) (-4.7) (+2.4) (-8.8) (-7.1) (-49)| (-15.4) (+0.3) (-9.1)
Ji[F& 128.8 75.3 102.1 70.1 114.0 123.9 108.0 123.4 90.1 83.5 98.1 99.4 139.3 104.5
Wearing apparel (+t5.2)| (-34.6)| (-14.1)| (-39.3) (-0.4) (-2.4) (-3.9) (+2.4) (-7.9) (-7.6) (-5.2)| (-16.5) (-0.9) (-9.0)
2~ ARIELT R EAA AR 147.2 44.0 95.6 40.2 106.2 109.3 90.5 89.1 105.8 82.7 104.6 92.1 131.6 95.3
Footwear, allied products and (+11.1)| (-60.1)| (-21.2)| (-55.4)| (+11.2) (+2.3) (-9.0)| (F2.1)| (-12.8) (-4.5) (-3.3) (-8.1) (+7.2) (-9.3)
other clothing accessories

i PO B 122.5 91.1 106.8 102.0 129.1 89.5 92.3 94.1 114.3 136.3 160.4 156.7 152.0 120.0

Consumer durable goods (-10.2)| (-19.8)| (-14.6) (-99)| 28.1)| (-11.7)| (-11.7) (-4.0) (+6.9)| (+16.4)| (+174)| 7.5 (+2.3) (+1.2)
REREEN 93.5 86.1 89.8 110.2 99.4 87.3 122.7 110.5 139.9 151.7 135.8 162.8 143.0 120.2
Motor vehicles and parts (-20.4)| (-25.3)| (-22.8)| (-15.4) (-1.5)| (31.3)| (-13.0)| (-12.0)| (+41.7)| (+33.8)| (+58.5)| (+28.1)| (+7.4) (+1.9)
HRE K EEHEE 119.3 61.5 90.4 78.5 150.3 102.9 103.6 102.1 113.9 99.0 87.3 101.4 108.9 102.4
Furniture and fixtures (-3.1)| (-283)| (-13.4)| (23.7)| (+27.0) (-5.2) (-1.7) (-3.2) (-8.5) (-7.5) (-5.7) (-7.0) (-5.3) (-5.3)
BB RS S A R 53 FH R 134.8 99.2 117.0 103.6 136.8 87.7 77.7 85.8 104.1 137.8 185.5 165.7 164.5 123.6
Electrical goods and other (-8.0)| (-16.4)| (-11.8) (-4.5)| (+40.8) (-2.D)| (-13.3)| (+0.6) (-24)| (+14.1)| (+11.4)| (+2.9)| (+1.8) (+2.1)
consumer durable goods not
elsewhere classified

BHEAH 95.9 65.9 80.9 66.4 87.6 106.0 84.8 74.7 81.2 71.0 91.7 94.2 102.0 85.1

Department stores (+0.3)| (-22.9)| (-10.6)| (-17.0)| (+10.7) (-4.4) (-2.4) 97| (12.1)| (-17.6)| (-17.1)| (-19.0) (-5.7) (-9.9)

BRE T - RN AR 126.8 76.8|  101.8 67.2| 1055 117.5] 1187 1451 1155 1189 1405  102.1 130.2 113.7

Jewellery, watches and clocks, and (+7.0)| (-34.1)| (-13.3)| (-35.9)| (+14.0) +7.7) (+2.2)| (+30.1) (+3.9) (+6.8)| (+13.6) (-8.3) (-3.0) (+0.3)

R 2 EARREH -

Note : Please refer to the last page of this table.
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#1:  202FIAZRARZERERIEIS NS ERNEEERR 2019510 3 E202059 A AR FEE R 58 = 100) @&

Table 1: Value index of retail sales by type of retail outlet, January to December 2022 (Average monthly index from Oct 2019 to Sep 2020 = 100) (Cont'd)

BERER 2022 2022
Type of retail outlet n 20 127 3 4 5 6 7 8 9 10 11 12% 1-12%
HAHE 138.4 106.8 122.6 98.1 123.2 116.2 109.4 105.7 105.8 93.6 110.9 100.4 125.9 111.2
Other consumer goods (+8.2) -0.8)| (+4.1) (-6.4)| (+133)| 3.7 *#29| #*5.1) (-0.2) (-04)| (+6.7) (-5.4)| (+5.6) (+2.9)
Ei - XA RES 99.2 48.1 73.6 71.0 80.1 93.4 81.2 89.9 129.9 135.9 162.7 83.7 112.6 99.0
Books, newspapers, stationery (+2.0)| (-34.7)| (-13.8)| (-18.1)| (-14.4)| (+4.4)| (+4.8) (-92)| (-14.5)| (+10.0)| (+36.3) (-5.2) (-3.4) (-2.4)
and gifts
rpg 116.5 78.9 97.7 90.3 124.9 103.3 106.1 92.7 93.4 94.6 100.3 82.3 160.8 103.7
Chinese drugs and herbs (+5.1)| (-12.7) (-2.9) (-92)| (+31.8)| (+4.3)| (+0.8)| (+0.3) (-3.4) (-32)| (+8.3) -4.7)| (+16.2) (+3.3)
AR&R)E 98.5 77.0 87.8 61.8 156.7 134.1 109.2 109.3 114.8 84.7 102.8 87.9 118.0 104.6
Optical shops (+9.7)| (-34.7)| (-15.5)| (-42.8)| (+17.2)| (+5.0)] (+9.6)| (+9.8) (-8.7) (-3.5)|  (+3.8) (-0.1)| (+4.0) (-2.8)
BEY R ALl 112.8 104.6 108.7 81.0 106.7 84.8 81.9 86.4 89.3 78.6 91.6 86.3 104.2 92.3
Medicines and cosmetics (+1.7)| (+10.1) (+5.6) (-8.0)| (+18.5) (-5.3) (-0.5) (+4.6) (-0.2) (+0.6) (+6.0) (-4.3) (+8.3) (+2.7)
H Ry BUHE M 169.8 123.3 146.5 118.9 140.3 144.5 135.4 124.6 115.8 99.0 119.6 117.1 140.6 129.1
Other consumer goods not (+12.7) (-0.8) (+6.6) (-1.7)| (+11.6) (+8.1) (+4.3) (+7.5) (+3.9) (-2.6) (+2.4) (-6.4) (+4.0) (+3.9)
elsewhere classified
FBAR T R T A S B AR T P 109.9 98.8 104.3 89.7 91.4 92.2 90.5 93.2 97.3 90.9 94.1 89.4 95.5 94.4
Supermarkets and supermarket sections (+11.5) (+3.4) (+7.5) (+3.2) (+7.0) (-4.2) (-0.1) (+1.7) (-0.6) (-2.0) (-2.6) (-0.2) (-1.2) (+1.3)
of department stores®

s+ EAERSES  mHEBEEFEHIEET - Notes: *  These are provisional figures which are subject to revision later on,
A BEENGEERE N EEN o 2R ER IR 2 IR SRR S - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIHE 2 B At RESERT » DItaE o rather significant volatilities in the first two months of the year. The combined
retail sales figures for January and February are presented above for reference.
& DILE THEESMS ) BEE NS SN N ISP R ENE - EFRY & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HRE GRS T DMt - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) FESFENE TR FE RSB E 3 RS R EM VT EE - (1) Figures in brackets refer to the percentage changes over the same period of the

preceding year and are calculated based on unrounded figures.
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*2: 20221 R E R RS EREIET NS EEFEEE

Table 2 : Value of retail sales by type of retail outlet, January to December 2022 HEETT
HKS million
BERGER 2022 2022
Type of retail outlet " 27 127~ 3 4 5 6 7 8 9 10 11 12% 1-12*
FA &R 33,835 25213 59.048| 23.816| 30.173| 29.,105| 27.703| 28319 28.531| 28.113| 31.979| 29.483| 33.657|| 349.930
All retail outlets
B EEE R E S GBARTIEERIN 3,914 3,323 7.238 2,553 2,983 2,945 2.831 2,574 3.054 3.090 3.044 2.775 3.326 36.412

Food, alcoholic drinks and tobacco
(other than supermarkets)

iR B E NS 1,209 1,493 2,702 975 1,003 903 886 702 789 799 751 819 1.037 11.365
Fish, livestock and poultry,
fresh or frozen

BEIN TS 376 292 668 318 365 376 372 328 379 366 361 271 280 4,085
Fruits and vegetables, fresh

A ~ RERH - TSR RS 1,054 791 1.845 623 733 723 696 766 925 1.120 782 678 808 9.699
Bread, pastry, confectionery and
biscuits

Hr R e 1,154 654 1.808 571 793 852 770 673 862 691 1,035 875 1.007 9.937

Other food not elsewhere
classified

THERE AR R S L 122 93 215 66 89 92 106 105 99 114 115 133 194 1,326
Alcoholic drinks and tobacco

BT 5197 4,753 9.950 4,395 4414 4341 4319 4,525 4,692 4,388 4,537 4233 4,475 54,270
Supermarkets

R 916 657 1.574 775 919 1.048 1.115 1.108 1.077 1.078 1,041 933 925 11.594
Fuels

R S EARNIRGE—H - Note : Please refer to the last page of this table.
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F2:  MFIRZRARSEREEITNSEFEHEEE &
Table 2 : Value of retail sales by type of retail outlet, January to December 2022 (Cont'd) BT
HKS$ million
BERER 2022 2022
Type of retail outlet " 27 127~ 3 4 5 6 7 8 9 10 11 12% 1-12*
wY) ~ ARG 37071 1,975 5682 1,835  3.172| 3418 2959| 3314| 2606 2346 2,790 2.762|  3.883 34,767
Clothing, footwear and allied products
ik 3,037 1,775 4,812 1,652 2,638 2,920 2,547 2,908 2,125 1,969 2,314 2,342 3.283 29,561
Wearing apparel
B AREEL R HAft R 670 200 871 183 484 498 412 406 482 376 476 419 599 5,206
Footwear, allied products and
other clothing accessories
it F K& 5,697 4,238 9.935 4,746 6,007 4,165 4,295 4,378 5319 6,340 7.463 7.290 7,069 67,008
Consumer durable goods
R SOREEMS 1,093 1,006 2,099 1,288 1.162 1,021 1.434 1,291 1,635 1,773 1,587 1,903 1,671 16,364
Motor vehicles and parts
HEKEERE 711 366 1,077 468 896 613 617 608 679 590 520 604 649 7322
Furniture and fixtures
EE A S HLAt R o3 AN A 3,893 2,865 6,759 2990 3949| 2531| 2243| 2479 3,005| 3978 5356| 4,783| 4,749 42,822
Electrical goods and other
consumer durable goods not
elsewhere classified
HEAH 2,937 2,020 4,958 2,034 2,686 3.248 2,598 2,288 2,489 2,174 2,811 2,885 3,127 31,298
Department stores
BREEE AN SRR LY 3,613 2,189 5.803 1,913 3,005 3.348 3.381 4,135 3.291 3.386 4,003 2,910 3,710 38.886
Jewellery, watches and clocks, and
valuable gifts

R HSEARNRG—H -

Note : Please refer to the last page of this table.
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F2:  MFIRZRARSEREEITNSEFEHEEE &
Table 2 : Value of retail sales by type of retail outlet, January to December 2022 (Cont'd) BT
HKS million
BERGER 2022 2022
Type of retail outlet " 27 127~ 3 4 5 6 7 8 9 10 11 12% 1-12*
HAMOH 7.852| 6,057 13909| 5564| 6.988| 6.592| 6205 5997|  6.001 5311 6.291| 5694 7.143 75.695
Other consumer goods
E# - LR EAE 414 201 615 297 335 390 339 376 543 568 680 350 471 4,963
Books, newspapers, stationery
and gifts
g 416 282 698 322 446 369 379 331 333 338 358 294 574 4,442
Chinese drugs and herbs
AR &S 169 132 302 106 270 231 188 188 197 146 177 151 203 2,158
Optical shops
S K b 2317\ 2149|4466 1,663 2,191 1,743 1,682 1,775 1,834 1,614 1,881 1,773 2,141 22,762
Medicines and cosmetics
HAR YR i 4,535 3293 7.828| 3176 3.747| 3.859| 3.617| 3.328| 3.094| 2645 3.196| 3.127| 3.754|| 41371
Other consumer goods not
elsewhere classified
BG4 B B A N RB AR T P 5,963 5,359 11,322 4,867 4,956 5,003 4,909 5,056 5,279 4,929 5,102 4,848 5,178 61.449
Supermarkets and supermarket sections
of department stores®
R BEAERSES - HEBEEEHIERT - Notes : *  These are provisional figures which are subject to revision later on,
N O BEFENGEEE S EEN » ZEB AL 2N H IR EE R E) - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
EFYIHE B2 E A3t B SR - DIUs® - rather significant volatilities in the first two months of the year. The combined retail
sales figures for January and February are presented above for reference.
& Db THETS  MENE TSNS NAER TSP N EEHE - EFRY & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HEEE T T o D% - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) £ "ZEEHEEASE ) TS EEMERA > S EENE (1) The Monthly Survey of Retail Sales (MRS) covers retail establishments based on
BAOREENE] Sy o AT EEIMBEEMISHEEEE T - BREEHESN > 1] their principal line of economic activity. Sales in establishments classified to the
G @/ N I EME RS E LS EE - R AT E - A EE retail trade, however, may have included, apart from retail sales, a minor portion of
TEHE - S5—TH - W BRI EHMAT RSN - Ot > "REEa other types of sales, like wholesale sales, etc. In the MRS, only retail sales are
TEGNE - (HEUHEEAGaEF e AStHE S - included. On the other hand, establishments classified to other trades, like the
wholesale trade, may also have retail sales. These sales are not included in the MRS.
(2) HRIUiE A ARG - {ERTE H AT IR nT s BAEEE A A - (2) The sum of individual items may not add up to the total because of rounding.
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2022471 BB F T B SRR R R e

R®3:
Table 3 : Value of retail sales in supermarkets ) by broad product category, January to December 2022 HEETT
HKS million
FEE S EE 2022 2022
Broad product category " I 1-2n 3 4 5 6 7 8 9 10 11 12%* 1-12*
Friesl 2 A ~ I - IBESTR L KR 1,134 1,170 2304 1,086 1,012 1,004 1,002 1,102 1,126 1,043| 1,034 986 980 12,679
FOBRHE > LAB el B v
Fresh/chilled meat, fish, seafood, fruit and
vegetables, and frozen food
FURBLSL RS ~ ARG ~ R R 2207\ 1,905 4112 1.768| 1.684| 1.677| 1729 1.807| 1.815| 1.749| 1.782| 1.692| 1.799|| 21.614
> DR LA e
Dairy products and eggs, non-alcoholic
drinks, rice and noodles, and other foods
TEEEI R B 1,106 994 2,100 904 987 1,001 1,014 1,028 1,046 1,028 1,044 978 1,012 12,141
Alcoholic drinks and tobacco
{8 NFEEL A o~ RIE i B EM ) 750 684| 1.433 637 732 660 575 588 705 567 678 576 684 7.835
Personal care products, household goods
and other goods
4EET 5197 4,753 9.950 4,395 4414 4341 4,319 4,525 4,692 4,388 4,537 4,233 4,475 54,270
Total
R xR EHREELIEET - Notes: *  These are provisional figures which are subject to revision later on.
A BRESINGEETE AV EEN 0 2 RS AT 2 R SRR & - A Affected by the timing of the Lunar New Year festival, retail sales tend to show
EEFIH B B2 A A S gy SEEE 0 DtseE . rather significant volatilities in the first two months of the year. The combined
retail sales figures for January and February are presented above for reference.
(1) PAEEFAEHEEEAT NS IS SEHE - (1) The above figures do not include retail sales in supermarket sections of
department stores.
(2) HRAIOEF AR - (E51E H BT A o] LA EIE A A - (2) The sum of individual items may not add up to the total because of rounding.
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F4: 2FIAZRARFEESEES O NEEATNEEENEHEE
Table 4 : Value of retail sales in department stores by broad product category, January to December 2022 HEHETT
HKS$ million
FEGLEE 2022 2022
Broad product category " I 1-2n 3 4 5 6 7 8 9 10 11 12* 1-12%*
FHEER TG H5FT
Non-supermarket sections
B PEAR T R R 379 306 685 312 368 394 306 291 324 287 329 355 397 4,049
Food, alcoholic drinks and tobacco
xE 493 253 746 257 429 576 465 411 408 346 485 501 607 5,231
Clothing and footwear
BN - FEMEEEE > DK 169 102 271 119 186 210 171 137 143 118 169 215 191 1,929
EAt i Y
Electrical appliances, furniture and
fixtures, and other durable goods
g9 ~ Abltah R AL 578 394 973 478 598 833 608 480 569 485 763 739 670 7.196
Proprietary medicines and supplies,
cosmetics and toilet requisites
BRETEEN - IR EHEY) 84 53 137 58 75 75 65 71 63 64 64 63 71 806
Jewellery, watches and clocks, and
valuable gifts
AT e BB P it~ R P i R LA 469 307 776 339 488 499 392 367 395 331 435 397 488 4,908
Yo
Travel and sports goods, household
goods and other goods
ﬁgﬁﬁégggﬁ?‘& 766 606 1.371 472 541 661 590 531 587 542 566 615 703 7.179
Supermarket sections“
HaEt 2,937 2,020 4,958 2,034 2,686 3.248 2,598 2,288 2,489 2,174 2,811 2,885 3,127 31.298
Total
S MRS EHEREGFHIERT - Notes: *  These are provisional figures which are subject to revision later on.

N EREENFEE R E AR ERER
ERFIHIH R2H &atiZE

& HEHETSHIIREEE K

(1) RO T AR G > (8515 H HY B Dz T

2 FEFEHT R R T Y 2 S T HH SRR A2 B -

BREEEN T > Dift2E -

e H DI SR m R EEHE R -

REESA LA -

~  Affected by the timing of the Lunar New Year festival, retail sales tend to show rather
The combined retail sales

significant volatilities in the first two months of the year.

figures for January and February are presented above for reference.

& Supermarket sections are engaged in the retail of general provisions including a
variety of foods as major items.

(1) The sum of individual items may not add up to the total because of rounding.
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Fs5:  WRFIAZLAERTEREIENEERNERERS Q0195F10H 22020629 A N9 5% = 100)
Table 5: Volume index of retail sales by type of retail outlet, January to December 2022 (Average monthly index from Oct 2019 to Sep 2020 = 100)

EERE 2022 2022
Type of retail outlet o 2 1-2» 3 4 5 6 7 8 9 10 11 12% 1-12%

FE R ERER 118.3 87.1 102.7 81.3 102.8 98.9 94.2 96.9 98.0 96.9 110.2 101.4 115.7 100.1
All retail outlets (+1.5)| (-17.6) (-7.6)| (-16.8)| (+8.0) (-4.8) (-42)| (1.1 (-3.0) -1.4)| (+2.5) (-5.3) (-0.7) (-3.4)
Al FEA L R EEL GBS 118.0 97.3 107.6 733 87.0 86.3 83.0 75.3 89.8 90.2 89.0 81.4 96.9 89.0
Food, alcoholic drinks and tobacco (+3.8)| (-13.4) (-4.7) (-9.0) (-1.5) (-3.1) (-1.5) (-3.0) (-2.6)| (-14.0) (-2.0) (-3.8)| (+0.2) (-4.2)
(other than supermarkets)

FriE s R AR & N 109.9 133.8 121.8 85.6 89.4 80.3 79.2 62.7 70.5 71.3 67.7 74.0 93.8 84.8

Fish, livestock and poultry, (-14.3) -8.7)| (-11.3) (-7.9) (-5.3) (-6.8) (-4.7) (-8.5) (-6.7) (-9.9) (-8.2) (-6.7) (-2.8) (-7.8)

fresh or frozen

iR 132.0 79.1 105.5 85.3 111.6 124.1 122.6 108.2 128.3 124.2 121.1 92.4 90.0 109.9

Fruits and vegetables, fresh (+20.3) -5.8) | (+9.0) (-9.9) (-5.5) (-4.5) (-7.6) (-4.0)| (+1.7) (-1.6)| (+1.3)| (+47D| (-12.1) (-1.9)

B ~ RESE - SR R e 1223 90.1 106.2 70.8 83.0 81.2 78.3 86.2 105.0 125.5 86.5 74.7 88.8 91.0

Bread, pastry, confectionery and (+16.7)| (-14.8)| (+0.9)| (-13.4) (-4.3) (-4.9) (-1.8) (-1.0) (-1.4)| (-24.9) (-6.9)| (-10.3) (-3.8) (-7.1)

biscuits

Hi Ry 134.8 75.6 105.2 65.8 91.0 97.6 88.2 76.7 98.0 78.1 117.0 99.2 114.0 94.7

Other food not elsewhere (+14.2)| (-18.9) (-0.4) (24)| (+114)| #*3.6)] (+7.5) (-2.4) (-2.6) (-4.9)| (+3.4)| (+0.1)| (+8.9) (+1.9)

classified

i T g G 58.2 43.8 51.0 31.9 41.1 43.8 49.6 48.9 474 52.9 53.4 63.0 90.4 52.0

Alcoholic drinks and tobacco (-1.7)|  (-384)| (21.7)| (25.9)| (-15.8) (-4.8) (-9.8)| (#32.1)] (+7.9) (-1.8)| (+17.5)| (+14.6)| (+34.3) (-0.2)
OB TES 106.2 95.6 100.9 87.1 87.8 86.4 86.2 90.0 93.2 87.3 90.0 83.9 88.9 90.2
Supermarkets (+9.6)| (+3.3)| (+6.5) (0.9 (+2.3) (-8.4) (-3.5) (-1.9) (-4.4) (-4.7) (-3.5) (-2.9) (-3.2) (-1.7)
PR 97.0 67.2 82.1 74.8 88.3 99.9 103.3 103.6 101.3 102.3 99.7 90.4 89.4 93.1
Fuels (+8.1)| (-23.8) 7.7 (27.3)] (-13.5)] (-12.1) (-9.3) (-5.7) (-7.1) (-7.9) (-6.3)| (-11.4)| (-14.6) (-10.9)

R B SEARNRGE—H - Note : Please refer to the last page of this table.
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valuable gifts

=5 202261 A Z 2 A B ERERE S S E £ EBEEE 2019510 5 22020529 A NS4S A 158 = 100 )(@&)
Table5: Volume index of retail sales by type of retail outlet, January to December 2022 (Average monthly index from Oct 2019 to Sep 2020 = 100) (Cont'd)
EERER 2022 2022
Type of retail outlet i 0 1-2» 3 4 5 6 7 8 9 10 11 12% 1-12%

Y ~ EERE KA R B 128.0 68.4 98.2 61.8 104.5 112.2 97.0 110.8 88.0 77.2 89.8 86.2 124.3 95.7

Clothing, footwear and allied products (+0.6)| (-42.6)| (-202)| (-432)| (-1.9)| (-7.6)| (-10.8)| (41| (13.7)| (10.1)| (9.1)| (-19.5)| (4.6)|| (-13.8)
i[85 123.9 72.6 98.3 65.6 103.8 112.3 98.1 114.4 84.4 75.9 86.8 85.1 122.4 95.4
Wearing apparel -0.7)| (-39.1)| (-194)| (41.2)] (35| (85| (-104)| (4.6)| (-133)| (-108)| (-10.1)| (21.3)| (-6.8)|| (-14.1)
SERE - HRESL R H AR R 150.7 44.9 97.8 41.2 109.0 111.8 90.6 90.8 108.1 84.5 107.1 92.5 135.5 97.2
Footwear, allied products and (+8.1)| (-62.0)| (24.1)| (-56.9)| +7.7)| (23)| (134)| (17| (-143)] (59| (-3.8)] (8.7)| (+8.6)|| (-11.6)
other clothing accessories

it A S B 122.3 91.3 106.8 101.6 128.7 89.4 92.4 94.2 114.6 139.2 164.7 161.1 156.8 121.4

Consumer durable goods -11.6)| (-20.6)| (-15.7)| (-9.8)| (+283)| (-112)| (-10.8)| (-3.7)| (+6.9)| (+18.6)| (+20.2)| (+10.5)| (+4.9) (+2.2)
VEHEL R R BB R 90.3 82.9 86.6 104.4 96.1 84.7 119.5 107.5 135.2 147.4 132.5 159.0 140.0 116.6
Motor vehicles and parts (-21.9)| (-26.7)| (-24.3)| (-15.8) (-0.2)| (-30.4)| (-11.4)| (-11.8)| (+41.4)| (+34.0)| (+59.5)| (+28.8) (+6.9) (+2.1)
RE S E S E 115.1 59.7 87.4 76.1 142.8 98.4 99.2 97.1 107.8 92.7 81.4 94.7 102.3 97.3
Furniture and fixtures 7.0 (-30.9| (-16.9)| (-263)| (+202)| (-93)| (-55)| (-7.5)| (-13.00)| (-11.2)| (9.6)| (97| (9.4 (-9.3)
B R HAM AR S S R H 137.4 101.4 119.4 105.7 139.6 89.5 79.4 87.8 107.2 145.5 196.5 176.3 175.6 128.5
Electrical goods and other -8.7)| (-16.6)| (-12.2)| (3.9 (+422)| (L] (124)] 14| (-1L.D| +183)| (+15.7)| (+7.6)| (+6.5) (+4.3)
consumer durable goods not
elsewhere classified

HENH 94.1 64.2 79.1 63.9 83.8 101.1 81.6 71.9 78.3 67.8 87.8 88.8 96.8 81.7

Department stores (-1.6)| (-25.6)| (-13.0)| (-19.0)| (+84)| (-6.4)| (-4.0)| (-124)| (-155)| (-19.9)| (-192)| (209 (-8.6)|| (-12.3)

PREFEET - RN EEY) 117.1 69.8 93.5 60.1 95.1 105.7 107.4 136.4 108.3 112.5 133.6 97.8 123.0 105.6

Jewellery, watches and clocks, and (+3.2)| (-37.3)| (-16.8)| (-40.5)| (+6.5)| (+3.4)| (+0.1)| (+33.0)] (+5.3)] (+9.2)| (+15.9)| (-5.3)| (-1.7) (-0.8)

R B2 EARREH -

Note : Please refer to the last page of this table.
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£50  022F1IAZARZEREIESNSERNREEER 0195F10H 2202049 A HNETPEE R 5% = 100) @)
Table 5: Volume index of retail sales by type of retail outlet, January to December 2022 (Average monthly index from Oct 2019 to Sep 2020 = 100) (Cont'd)

BRG] 2022 2022
Type of retail outlet i 0 1-2» 3 4 5 6 7 8 9 10 11 12% 1-12%
Hr & 137.6 104.3 120.9 95.4 119.3 112.7 106.0 101.9 102.7 90.6 107.6 97.9 122.6 108.2
Other consumer goods (+7.0) (-4.1) (+1.9) (-9.7) (+9.7) (+1.2) (+0.9) (+1.6) (-3.0) (-3.2) (+4.4) (-7.0) (+3.9) (+0.3)
£ - XEEBM 95.2 46.2 70.7 68.2 76.7 89.5 71.5 85.7 124.0 127.1 152.3 78.2 105.4 93.8
Books, newspapers, stationery (-0.5)| (-36.3)| (-15.9)| (-20.3)| (-16.5) (+2.0) +2.4)| (-11.6)| (-16.5) +7.4)| (+32.8) (-8.0) (-6.6) (-5.0)
and gifts
g 115.8 78.1 97.0 89.2 1234 102.0 104.1 91.1 91.5 92.9 97.9 79.9 156.3 101.8
Chinese drugs and herbs (+5.1)| (-13.1) (-3.1)| (-10.1)| (+30.9) (+3.0) (-1.2) (-1.8) (-5.8) (-5.1) (+5.4) (-7.5)| (+13.3) (+1.6)
RS 99.7 77.9 88.8 62.0 156.4 132.9 108.2 108.2 113.8 83.0 100.6 86.2 115.4 103.7
Optical shops (+10.9)| (-34.1)| (-14.6)| (-42.8)| (+16.9) (+3.2) (+8.2) (+8.3)| (-10.2) (-6.2) (+0.6) (-2.9) (+1.2) (-4.0)
Y A Bl 118.8 108.2 113.5 84.2 110.3 88.1 85.3 89.5 92.5 82.0 95.0 89.6 108.4 96.0
Medicines and cosmetics (+4.5)| (+11.1) (+7.5) (-7.2)| (+18.6) (-5.0) (+0.3) (+4.0) (-1.5) (-0.1) (+4.6) (-5.1) (+7.9) (+2.8)
HAARITEUHE 164.0| 1161 140.0 111.3 130.3 135.1 126.3 115.0 108.2 91.8 112.3 110.7 132.5 121.1
Other consumer goods not (+9.3) (-7.2) (+1.8) (-7.9) (+5.2) (+4.1) (+0.7) (+2.0) (-0.1) (-6.6) (-0.1) (-8.2) (+2.1) (-0.2)
elsewhere classified
FRBER T R A E AR AR T e 108.2 95.7 102.0 85.7 87.5 88.4 87.0 89.2 93.1 87.1 89.9 85.3 91.3 90.7
Supermarkets and supermarket (+10.6) (+0.9) (+5.8) (-0.3) (+3.4) (-7.5) (-3.3) (-1.9) (-3.9) (-5.0) (-53.5) (-3.2) (-4.1) (-1.7)
sections of department stores®
g+ SEREEREE  EHBEEHERT - Notes: *  These are provisional figures which are subject to revision later on.
A BREENEEENE IS EEN - SRS AR T IR EE AT E) "N Affected by the timing of the Lunar New Year festival, retail sales tend to show
FEFIHE 2B AR EEG SAEN T - Dt . rather significant volatilities in the first two months of the year. The combined
retail sales figures for January and February are presented above for reference.
& DI b THERTE ) NESEAEEEEA SNBSS IR ENE - R & The figures for ‘Supermarkets’ above do not include retail sales in supermarket
HiE Gt - Dt - sections of department stores. Supplementary statistics that include such sales are
presented above for reference.
(1) FEFAMFFE R EERHACCEAEE E 3R - WIRE AR B RTAE - (1) Figures in brackets refer to the percentage changes over the same period of the

preceding year and are calculated based on unrounded figures.



z6: TEFEEFREERBERNBEEIL
Table 6: Movement of the value and volume of total retail sales
JFACH ekt vedl
Original Series Seasonally Adjusted Series
B TR 5y
HEBEFH R (%) BE YR 3 {i H L
Year-on-year 3EA Compared with the R (%)
rate of change (%) 3 months ending 3 months ending Rate of change (1)(2)(%)
/R H{E e F£1AR F£/1H H{E HBE
Year / Month Value Volume Year / Month Year / Month Value Volume
2018 +8.7 +7.6 - - -
2019 -11.1 -12.3 - - -
2020 -24.3 -25.5 - - -
2021 +8.1 +6.5 - - -
2022 -0.9%* -3.4% - - -
2020 1 -21.5 -23.1 2020 1 2019 10 -2.5 2.2
2 -44.0 -46.7 2 11 -1.5 -8.2
3 -42.1 -44.0 3 12 -16.8 -18.2
4 -36.1 -37.5 4 2020 1 -20.7 -22.1
5 -32.9 -34.0 5 2 -11.7 -11.9
6 -24.7 253 6 3 +4.5 +5.6
7 -23.1 -23.8 7 4 +14.0 +16.1
8 -13.1 -13.4 8 5 +10.7 +11.6
9 -12.8 -13.3 9 6 +3.5 +3.7
10 -8.7 -8.9 10 7 # -0.5
11 -4.1 -4.3 11 8 +0.7 +0.4
12 -13.3 -14.0 12 9 +1.1 +1.1
2021 1 -13.7 -14.0 2021 1 10 +2.4 +2.6
2 +30.0 +31.0 2 11 -0.1 -0.7
3 +20.2 +20.0 3 12 +0.5 -0.7
4 +12.1 +11.5 4 2021 1 -0.2 -1.7
5 +10.4 +8.9 5 2 +2.6 +1.9
6 +5.8 +3.5 6 3 +3.8 +3.4
7 +2.8 +0.8 7 4 +3.8 +3.8
8 +11.9 +10.0 8 5 +3.4 +3.1
9 +7.4 +4.9 9 6 +1.8 +1.4
10 +12.1 +9.4 10 7 +4.0 +3.1
11 +7.1 +4.3 11 8 +2.5 +1.6
12 +6.1 +3.3 12 9 +2.0 +1.3

GuETaiE S 20224E12H
KAy A
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Table 6: Movement of the value and volume of total retail sales (Cont'd)

[ A AR
Original Series Seasonally Adjusted Series
HEE Y B
BERBESE OO i TSI 3 B ECE
Year-on-year 3 {E A Compared with the B (%)
rate of change (%) 3 months ending 3 months ending Rate of change """ (%)
F/A ELEN L4y FIH F/ A ELEN Ly
Year / Month Value Volume Year / Month Year / Month Value Volume
2022 1 +4.0 +1.5 2022 1 2021 10 -4.2 -4.6
2 -14.6 -17.6 2 11 94 -10.3
3 -13.8 -16.8 3 12 -14.8 -16.3
4 +11.7 +8.0 4 2022 1 -6.1 -8.2
5 -1.6 -4.8 5 2 +3.1 +1.8
6 -1.3 4.2 6 3 +16.3 +15.8
7 +4.1 +1.1 7 4 +7.3 +7.6
8 -0.2 -3.0 8 5 +5.3 +5.5
9 +0.3 -1.4 9 6 +0.3 +0.7
10 +4.0 +2.5 10 7 +5.1 +5.3
11 4.1 -5.3 11 8 +1.7 +2.3
12 +1.1%* -0.7% 12 9 +0.9*% +1.2%*
R - REEH -
Notes : Not applicable.

e ILBERSECE © (G E R -
These are provisional figures which are subject to revision later on.

(1) EEEH 2R LEEAR A i3 (E A P A 1E% - S5ERT3E A E A i BTLEmE E K - fl - #iZE20224:12 5
F3ME A EH E 22022107 ~ 1A RI2AR PSR EEE2022477 ~ 8H RORN9E A IERTLETES %K

The rate of change is calculated by comparing the monthly average index for the 3-month period ending the month in
question with that for the preceding 3-month period, e.g. the rate for the 3 months ending Dec 2022 is the percentage change
of the average monthly index for Oct, Nov and Dec 2022 compared with the average monthly index for Jul, Aug and Sep
2022.

Q) KFEEHEEIVER " X-128EE—RI—E T ) (X-12 ARIMA) AR > 2077572 A F G SRR MR B 4T
FIEERETT A o sZ B I REE AR BT - B EEEH EEENEERENS - §FF A NS TERE - §—6f
EETH E3FRYRETM R -

The seasonally adjusted series is compiled using the X-12 ARIMA method, which is a standard method applied in compiling
seasonally adjusted statistical data series. The series may be revised as more data become available. For the value and

volume indices of total retail sales, the seasonally adjusted series for the preceding 3 years are revised each year when the
figures for January are published.

# FETEEET0.05 2 -

Denotes change within +£0.05.
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7. HECZENEIESNZEXRE LHEEE
Table 7 : Value of online retail sales by selected type of retail outlet
FAE Z &R EEMEE Hitr B &g
All retail outlets Non-store retailing Other retail outlets
BB R BB R HEE RS
EENE EENE T EENE T
£/ H HEETT % share of total HEET % share of total HEHEIT % share of total
Year / Month HKS$ million retail sales HKS million retail sales HKS$ million retail sales
2021 28,626 8.1 12,313 3.5 16,314 4.6
(+39.1) (+29.8) (+47.0)
2022%* 34,567 9.9 12,531 3.6 22,036 6.3
(+20.8) (+1.8) (+35.1)
2021 12 3,586 10.8 1,184 3.6 2,402 7.2
(+31.7) (+30.3) (+32.3)
2022 1 3,087 9.1 1,182 3.5 1,904 5.6
(+30.7) (+18.5) (+39.7)
2 2,709 10.7 1,114 4.4 1,594 6.3
(+49.7) (+43.5) (+54.4)
3 2,794 11.7 1,044 4.4 1,750 7.3
(+31.2) (+13.3) (+44.7)
4 2,502 8.3 1,008 33 1,494 5.0
(+36.0) (+10.4) (+61.3)
5 2,253 7.7 1,072 3.7 1,181 4.1
(+2.9) (+3.5) (+2.3)
6 2,280 8.2 1,082 3.9 1,198 4.3
(+0.3) (+0.5) (+0.1)
7 2,226 7.9 1,015 3.6 1,211 4.3
(+8.4) (+1.3) (+15.1)
8 2,608 9.1 1,108 3.9 1,500 53
(+21.6) (+2.6) (+41.0)
9 2,859 10.2 873 3.1 1,986 7.1
(+26.8) (-14.6) (+61.2)
10 3,428 10.7 926 2.9 2,502 7.8
(+35.1) (-9.7) (+65.4)
11 3,773 12.8 1,075 3.6 2,698 9.2
(+9.4) (-15.9) (+24.4)
12% 4,050 12.0 1,033 3.1 3,017 9.0
(+12.9) (-12.8) (+25.6)
R - AR
Notes Not available.

o EREEGET  EHEREGFEDLEET -

These are provisional figures which are subject to revision later on.

T LI R AR A B SRR B P R SRS T B Y B G R S B E i - A E S A
B TESTIE - AR R R B AR T DI R AR AT - 55— U7 M BB BN ERE AT A E T E A - E
SHEEEAYETE o W ESE IR B (I SR (I — (4 bV 2 Bt HAM R A S s 8 - BB B EER IR 2
AR5 % -

Online retail sales refer to the sales of goods to customers through computer networks specially operated by local retail
establishments for the purpose of receiving or placing of orders. The goods are ordered by those methods, but the
payment and the ultimate delivery of goods do not have to be conducted online. On the other hand, orders made by
manually typed e-mails, telephone calls or facsimiles are not regarded as online sales. In the case where a retail

establishment provides an online platform for use by other businesses in selling goods, the value of online sales refers to
the commissions and service charges.

FESR AR TR L A EI bR S R

Figures in brackets refer to the percentage changes over the same period of the preceding year.
AP LA BR (R - (E7517H B AVE T DAL SR ] R B BmE A LA -

The sum of individual items may not add up to the total because of rounding.

TP T A I E T AR 202242121 -18-
RS BNt
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Chart1 . Movement of value index of total retail sales
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Chart2 Movement of volume index of total retail sales
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Survey methodology
1. Survey coverage

The Monthly Survey of Retail Sales (MRS)
covers all retail establishments in Hong Kong.
Starting from January 2009 round, the Hong Kong
Standard Industrial Classification (HSIC) Version 2.0
has been adopted in place of HSIC Version 1.1 for
classifying the economic activities of retail
establishments (see the section “Classification of retail
outlets” below for further details).

With the existing classification of retail outlets,
the overlapping of commodity coverage among
different outlet types should not be considerable in
most cases. However, for department stores, because
of the very nature of their operating characteristics,
overlapping with the other outlet types is much greater
in terms of commodity coverage. Care should be
taken about this when interpreting the retail sales
statistics in this report.

It should be noted that some establishments
originally classified as retail outlets under the old
version of HSIC may be re-classified into other retail
outlet types or may even no longer be classified as
retail trade after the implementation of HSIC Version
2.0. For details of the changes in coverage of each
retail outlet type, readers may refer to Appendices 1
and 2 which present the revised coverage of each retail
outlet type and a concordance table for types of retail
outlets under the old and new classifications
respectively.

2. Classification of retail outlets

Since 1990, the HSIC has been adopted for
classifying the economic activities of establishments in
Hong Kong. The HSIC is devised using the
International Standard Industrial Classification of All
Economic Activities Revision 2 (ISIC Rev. 2) as a
framework with local adaptation to reflect the structure
of the Hong Kong economy. It is a statistical
classification framework for classifying economic
units into industry classes based on their major
economic activities.  This framework not only
provides a basic stratification for sample selection of
economic units in various surveys, but also serves as a
standard industrial classification in Hong Kong for
compilation, analysis and dissemination of statistics by
economic activities.
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The classification of retail establishments in the
MRS also follows the HSIC. To facilitate analysis of
the short-term business performance of the local retail
sector, the industry classes of the retail sector have
been grouped into 19 retail outlet types, taking into
account their importance in the retail sector.

The HSIC has been reviewed from time to time
to reflect significant changes in the structure of the
Hong Kong economy and the emergence of new
economic activities. HSIC Version 1.1 was
implemented in 2001 and in order to bring HSIC more
up-to-date on local economic activities as well as to
foster international comparability of official statistics
for different users, a full-scale revision exercise was
completed in 2008. The revised HSIC, i.e. HSIC
Version 2.0, was released in October 2008. Readers
may refer to the feature article “Revision of the Hong
Kong Standard Industrial Classification” published in
the November 2008 issue of the Hong Kong Monthly
Digest of Statistics for more details on the revision of
HSIC.

Starting from the reference month of
January 2009, the retail sales statistics are compiled
based on the HSIC Version 2.0.

Parallel coding of the industry classes of
establishments covered in the MRS, one under the
HSIC Version 1.1 and the other under the HSIC
Version 2.0, was undertaken in different survey rounds
in the reference year of 2008. Based on the 2008
survey data with dual classifications, the series of
retail sales statistics under HSIC Version 2.0 has been
backcasted to October 2004.  Readers who are
interested in the backcasted series or have enquiries
about the survey results may contact the Distribution
Services Statistics Section of the C&SD (Tel:
(852) 3903 7400 or E-mail: mrs@censtatd.gov.hk).

3. Sample design

A stratified rotational replicate sample design is
adopted for the survey.

Retail establishments are first stratified by type
and then by employment size. Within each stratum, a
given number of replicates are created. Sample size in
each replicate is determined by Neyman’s Allocation
according to the desired level of precision for the
estimated sales values for various retail outlet types.
For each month, three replicates are used, with one
new replicate rotated in and one old replicate rotated
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out. A total of around 3 000 retail establishments are
selected for enumeration for each reference month.

4. Data collection

In each survey round, questionnaires are mailed
to sampled establishments. Data are collected by post,
supplemented by telephone or  face-to-face
enumeration and verification as necessary.  An
electronic template of the questionnaire is also
available upon request to facilitate completion and
submission of the questionnaire by email.

In the December 2022 round, the response rate
was 82.7%.

5. Data processing

Completed questionnaires received were subject
to thorough checking by statistical staff and detailed
computer-based validation checks before tabulation.
Such checking covered completeness of entries,
consistency among data items and credibility of
reported data. Where there seemed to be dubious
entries or inconsistencies in the reported data,
clarification was made with respondents by telephone
or field verification visits. Reporting errors were
rectified with information provided by respondents as
far as possible. In addition, imputation (e.g. with
reference to the data of establishments with similar
characteristics) was made for non-response
establishments in compiling the survey results.

6. Data dissemination

Provisional statistics of retail sales are published
about 1 month after the reference month. These
provisional statistics are compiled based on survey
data collected up to the cut-off date. Late returns
(usually involving only a very small proportion) are
used to revise the provisional statistics. The revised
statistics are released at the C&SD’s website and
relevant publications of the C&SD about 2 months
after the reference month.

7. Points to note in analysing retail sales statistics

The retail sales statistics presented in this report
cover consumer spending on goods but not on services
(such as those on housing, catering, medical care and
health services, transport and communication,
financial services, education and entertainment) which
account for over 50% of the overall consumer
spending. Moreover, they include spending on goods
in Hong Kong by visitors but exclude spending outside
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Hong Kong by Hong Kong residents. Hence they
should not be regarded as indicators for measuring
overall consumer spending.

Users interested in the trend of overall consumer
spending should refer to the data series of private
consumption expenditure (PCE), which is a major
component of the Gross Domestic Product published
at quarterly intervals. Compiled from a wide range of
data sources, PCE covers consumer spending on both
goods (including goods purchased from all channels)
and services by Hong Kong residents whether locally
or abroad. Please refer to the Census and Statistics
Department publication Gross Domestic Product
(Quarterly) for more details.

Statistics on retail sales by type of retail outlet
contained in this report are outlet statistics, not
commodity statistics. Hence, for example, statistics on
“clothing, footwear and allied products” do not relate
to the total sales of clothing, footwear and allied
products, but to the total sales in those shops selling
such commodities either as the only items or as the
principal items. Sales figures for those outlets may
therefore include other commodities.  Conversely,
some sales of clothing, footwear and allied products
may have been subsumed in the sales figures for other
outlets (such as supermarkets, where some minor
clothing and footwear items are also available).

The value index of retail sales, which is
compiled for the entire retail trade as well as for each
major type of retail outlet, measures the changes in
sales of retail outlets in value terms in a particular
period as compared with a reference period.

The volume index of retail sales is derived from
the value index of retail sales by adjusting for price
changes. As from the reference month of September
2016, the volume index of retail sales published in
each month is compiled based on the chain-linking
approach with annual re-weighting as stipulated in the
International Recommendations for Distributive Trade
Statistics 2008 published by the United Nations
Statistics Division. To maintain comparability of the
time series data over time, re-compilation of the re-
referenced series based on the chain-linking approach
has been made back to October 2004, in tandem with
the backcasting of retail sales statistics based on the
HSIC Version 2.0.
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Revised coverage of different types of retail outlets”

ZERER R BERER R

Type of retail outlet Coverage Type of retail outlet Coverage
Hriees 2Zof Ao N B S A el Al - B EE AR NS S AENEER - Retail outlets selling electrical goods (except machinery and office
Fish, livestock and poultry, Retail outlets selling fish, other sea products, livestock and appliances), photographic equipment and supplies, musical instruments,
fresh or frozen poultry, fresh or frozen. computers and peripheral units, computer software, medical goods,
TR IR g - office appliances and equipment (except computers, furniture and
AT EAROy JIL. == . . . . . .
Fruits and vegetables, fresh Retail outlets selling fresh fruits and vegetables. g::;res), scientific and professional instruments, sewing machines and
HEL - RS - BER KGR D RORERE ~ BER ~ B - T ETEERER G B ER - = ==

HEAH HENE -

Bread, pastry, confectionery and biscuits

Retail outlets selling bread and cakes, confectionery, biscuits,
cookies and egg rolls.

Department stores

Department stores.

HoAAR I B

Other food not elsewhere classified

5 R~ — R B S R R A B e R U
A B - SCIEEY ~ FZ USRS A 5 ALY
B ERE S Bk i BRI B 3R
AR EE | A IR & — ) R E
B b HM S B b A R E R (R AL ©

Groceries of general provisions, groceries of Chinese
provisions and retail outlets selling fish and other sea
products, dried or preserved; meat, roasted, dried or preserved;
preserved provisions and spices; rice; noodles and rice sticks;
bean curds and bean products; eggs; non-alcoholic beverages
in specialised stores; beverages (include alcoholic and
non-alcoholic) and tea leaves and other retail outlets selling
specialised food without seats.

BRET 60 - RN ARG

Jewellery, watches and clocks,

and valuable gifts

BRER 8 5 B B - N IERRE RAE R R SR R K
FBMEEEN o

Retail outlets selling jewellery and precious metal accessories, imitation
jewellery and related articles, watches and clocks and luxuries
comprehensive stores.

FHH -~ CHE G
Books, newspapers, stationery
and gifts

i~ SCA G B RSB ER -
Retail outlets selling books, newspapers, stationery, gifts, novelties and
souvenirs.

g
Chinese drugs and herbs

HELEE - IpREE - BRFTEEN R SR B -
Retail outlets selling Chinese drugs and herbs, bone-setting medicated
liquors and tonic wines, etc.

-z -

SRR R
Alcoholic drinks and tobacco

PEER L S R B Y R o
Retail outlets selling alcoholic beverages, tobacco products in
specialised stores.

RS IRFENE
Optical shops Optical shops.
) -dlwiie B2 R R A ~ (bt R A GEER iy Z R

Medicines and cosmetics

Retail outlets selling medicines and health supplements, cosmetics and
personal care products.

G AR T S R

Supermarkets Supermarkets and convenience stores.

e I B S ISR ~ SKOK B R Y 2 B

Fuels Petrol filling stations and retail outlets selling firewood,
charcoal, coke and similar fuels, kerosene and L.P. gas.

il~E3 WP RBEAX ~ SRR ~ IHE ~ B AR BT T8

Wearing apparel BT R R S Y -

Boutique shops and retail outlets selling garments, sportswear,
evening dresses, fur clothing and accessories like gloves, hats
and leather belts, etc.

B - AR R EA AR B
Footwear, allied products and other
clothing accessories

BRI - AR~ SURICHE R HAARY) ~ S R ARy =
B

Retail outlets selling footwear, fabrics, tailoring accessories
and other clothing, footwear and allied products.

BT

Motor vehicles and parts

VREL - EEEAEE - HATH » /NAURRAE - ERE R O R B
HYZERE -

Retail outlets selling motor vehicles, motor-cycles, bicycles,
boats, pleasure crafts and accessories and parts.

SOES Ry J0 ABAINS AJYIuo Uo Lodey

RE K EERE

Furniture and fixtures

R KREELE - Rie R ERSAVE &R -
Retail outlets selling furniture and fixtures, mattress and
kitchen cupboards, etc.

H AR BUHE
Other consumer goods
not elsewhere classified

WSS~ $RE ARG 0 TEG S B DY RIEY) ) AEdsE - &8
Beft ~ Mz R EA AR S SO AT 24 R R
hn s SRS TR B  HMAT AL HHRE IR
MR A E ¢ Bt - RIS - REEEBLARE EY) o P R
hn PEEE MBS R P R B R B 5 INAR B INAR S
HAMrZREER S R A A AR PEGREWE
RV BY)FEIE(EAEER ) 5 DKk HAREE g
mn R —F RIS ER - BRI o AR R E -
Retail outlets selling records, music and video recordings; works of art
and craft; antiques; flowers and plants; hardware, metalware, paints and
other building renovation materials; luggage cases and similar articles
of leather or leather substitutes; sacks and bags; toys; computer games;
other general merchandise; household linen; drapery; rope, cord and
netting appliances; carpets, rugs, wall and floor coverings; bamboo and
cane products; china, earthenware and glassware; cooking and kitchen
utensils, other than electrical; canvas and canvas products; other
household articles; sporting equipment; gambling apparatus; umbrellas;
paper products; Chinese religious articles; pets and animals (incl. feeds
and accessories); fire prevention equipment; other miscellaneous new
goods and second-hand goods; and stamp collection shops. Retail
sales of goods without the use of a shop-front(?’ .

B2 B AR S A
Electrical goods and other consumer
durable goods not elsewhere classified

EEES (PRI A ZE S ERIN) ~ BERZE M R i ~ 235
BB R E B BB - RS - A=
(FERS ~ RE R EEREERRIN ) ~ IR BEREEERS  KH
HEMRYEER -

Notes :

uoifiey aAlESSIUIWIPY Eads Buoy| BuoH ‘uswipeded SOIISIEIS pue snsue)

220¢ Bquweea

R () EETRAVEETEE RS T SRR 2. 00, FrEIEY

Revised coverage is in accordance with the HSIC Version 2.0.

() AE TEBIEEITES .00 o AEUSHERIRE S EHHE (FHOKTEN S - B - TR R BIER) CREEES
BERE - RN T AR BN SR, -
Retail sales of goods without the use of a shop-front (e.g. via mobile stalls, mail orders, internet and vending machines) are no
longer included in various types of retail outlets and are grouped collectively under “Other consumer goods not elsewhere

classified” in HSIC Version 2.0.

1 xipuaddy
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Concordance table for types of retail outlets under old and new classifications

BEomo

Old classification®

e

New classification®

BEomo

Old classification®

e

New classification®

ey Y
Fish, livestock and poultry,
fresh or frozen

Hri s R R R A

Fish, livestock and poultry, fresh or frozen

HTldT00r S-SR H

HriEsn R
Fruits and vegetables, fresh

HriEsT R
Fruits and vegetables, fresh

HEL ~ KRS~ BER K ERZ #
Bread, pastry, confectionery and
biscuits #

HEL ~ KRS - BER R BRZ

Bread, pastry, confectionery and biscuits

Has S et #

Electrical goods and photographic
equipment #

HoAtr AR R B e #

Other consumer durable goods
not elsewhere classified #

HEREN (P)

Motor vehicles and parts (P)

Haas S HAt AR HH i O B

Electrical goods and other consumer durable
goods not elsewhere classified

HENH
Department stores

HEAH
Department stores

Hr KB eEm #
Other food not elsewhere
classified #

HAR b

Other food not elsewhere classified

TEE (P)
Chinese drugs and herbs (P)

BREEET - IR G ERY)
Jewellery, watches and clocks,
and valuable gifts

EREE A - R NS

Jewellery, watches and clocks, and valuable gifts

LEY) R AbALdh (P)

Medicines and cosmetics (P)

I ARG #
Books, newspapers, stationery and
gifts #

Fk - CH K AG

Books, newspapers, stationery and gifts

-Gz -

B R TEPRE B i S B

Alcoholic drinks and tobacco Alcoholic drinks and tobacco
(RO (KGR

Supermarket Supermarket

AR e

Fuels Fuels

ARs # i

Wearing apparel # Wearing apparel

2 3 (P)

Chinese drugs and herbs Chinese drugs and herbs (P)
R IE R $IE

Optical shops Optical shops

) KA bttt ) R Abitlein (P)
Medicines and cosmetics Medicines and cosmetics (P)
B AR BUHE @ B AR BOHE S (P)*

Other consumer goods
not elsewhere classified

Other consumer goods not elsewhere classified
P)*

I AR R AR R

Footwear, allied products and
other clothing accessories

A A B R AR BC
Footwear, allied products and other clothing
accessories

Notes :

RERREEM:

Motor vehicles and parts

RERAEE (P)
Motor vehicles and parts (P)

FEKEELEE #
Furniture and fixtures #

FEKEELEE
Furniture and fixtures

uoifiey aAlESSIUIWIPY Eads Buoy| BuoH ‘uswipeded SOIISIEIS pue snsue)
SOES Ry J0 ABAINS AJYIuo Uo Lodey

220¢ Bquweea

classification.

iR # REROED AREHITPIEITREC N EEEREENA -

Part of industry in the respective group is no longer included in the retail sector under the new

* AR TEBEERETE B0, o AR S S EHE (PILOREI S - B - T4
REFIRER) T EEESZSEMNER - MRS " HAk BTG, -

Retail sales of goods without the use of a shop-front (e.g. via mobile stalls, mail orders, internet
and vending machines) are no longer included in various types of retail outlets and are collectively

grouped under “Other consumer goods not elsewhere classified” in HSIC Version 2.0.

(P) EATE -
Part of industry.

(1) EEVERERE T ESEEITESELR ) FTEls -
Old classification is in accordance with the HSIC Version 1.1.
Q) FoEERE T EBEETIESH2.06 , AEls -

New classification is in accordance with the HSIC Version 2.0.

7 xipuaddy
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ENBUR TR TR 7%
Means of Obtaining Publications
of the Census and Statistics Department

& 1k

M FE a LLAE B & 5T R 48 Uk
(www.censtatd.gov.hk/tc/page 1273.html)
NEkgEE ) -

BURF 4t 5t B T 9 H il 4l

BURF&aT I (A H D BoaE SR TR EN
JIRR > T B AR ER B e E e TP H il
HEE -

BURF&EaT I FIPH A H IR 3 A BRE >
SIBUN 4aT I S B TIVIR B RS E - BEa
HAR o RN AT a4 B B B BU 47
G AN

T R -
TRETEEE 12 9%
EFBUN R 19 1

BEah ¢ (852) 2582 3025

B SC{EHE ¢ (852) 2827 1708

)  gen-enquiry@censtatd.gov.hk

THEFRRENE ) HURT

I FEBR R BUF St 48 uh s 1497
Gh > IR EERI AR R BHY T HE R OKRENH
MRHs o & s R F BN AR RS S EIA - i
BN - Fl PR EIETHRY - nERE
HEITIYIE H LRSS A BBUR4RET IR

forak -

Website

Users may download statistical publications
from the Census and Statistics Department (C&SD)
website (www.censtatd.gov.hk/en/page 1273.html).

Publications Unit of C&SD

A few past issues of C&SD publications are
available in print version for purchase at the
Publications Unit of C&SD.

The Publications Unit also provides a reading area
where users may browse through the latest issue of
various C&SD publications on display or through
the C&SD website.

The address of the Publications Unit is :
19/F, Wanchai Tower,

12 Harbour Road, Wan Chai, Hong Kong.
Tel. : (852) 2582 3025

Fax : (852) 2827 1708

E-mail : gen-enquiry@censtatd.gov.hk

Print-on-demand service

While all C&SD publications can be downloaded at
the C&SD website, C&SD provides a print-on-
demand service, under which a computer print-out
copy of a particular publication will be produced at
a charge. Users may approach C&SD through the
contact information on the title page of the relevant
publications for such service.
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